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CORINNE TUCKER 


PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 


Done by Corinne Tucker 


of Bloomington, Illinois 





... this one in 1943 


... this one in 1953 


and both were delivered in Gross Mounts 


And another thing — we 
are distributors of Arthur 
Hertzberg and Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative Leather Items 
for United States, Canada 
and Hawaii. If you are not 
on our calling list, write 
us for information in detail. 


Writes Corinne Tucker: 


“| started in business in 1942 and 

that was the beginning of m 
acquaintance with the Gross 
organization and Gross mounts. 
Now | can tell you that Gross 
mounts have been a vital part 
of my business ever since. And 
still are! Gross mounts add some- 
thing to my portraits. 


“And another thing, | appreciate 


the courteous treatment extended 
me by your representative Jack 
Maurer, as well as all members 
of the Gross family. 


“Incidentally, | get a real kick out 
of seeing my portraits delivered 
in Gross Gift Wrappings.”’ 


Corinne Tucker 
CORINNE STUDIO 
Bloomington, Illinois 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * 


TOLEDO 12, a0 
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Here’s why Triple S$ Pan Film was Fabian Bachrach’s choice 


OR the portrait shown above, smaller diaphragm 


Fabian Bachrach needed a fast, ordinary portrait lig 


photographers also pr 


fully-panchromatic film that would 


give excellent separation of deli with strobe ligh 


cate middle tones. This is among Take advantage 
photographic 


the outstanding properties of Ansco 
of Ansco Triple S 


Triple S Pan Film 


tive to tungsten light of any Ansco 


Research to Reality 


film, allowing shorter exposures at 


your own work. Ansco 
Triple S Pan is the most sensi ton. N. Y. A Divisiot 
Aniline & Film Corporatiot 


gs witl ASK FOR 


la 
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FILM AND PAPER 
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MORE PROFITS with LESS WORK 
‘Than in Any Other Studio Operation: 


_—-\__ Now! CAMO School Picture 
seas capa _ Program Opens Big New Market 
Prospects for | for Professional Photographers! 


Portrait Business! Thousands have discovered this easy new 

way to increase profits—simply by join- 

That’s right! Camographing ing the Camo Program. It now makes... 

your schools familiarizes | Undergraduate school business profitable for 

hundreds of undergraduate professional portrait photographers. 
students, parents and teach- Here’s the secret... 

ers with the many additional 

services you have to offer. 





A complete, compact, portable Camo unit per- 
mits up to 200 exposures per hour. And 
Build your portrait business you have... : 
while making immediate No costly darkroom work or overhead. Simply 
profits with Camographs. | send negative to Camo where... 
Write Camo today! Guaranteed quality pictures are developed 
EE ot and promptly returned in individual 
self-selling packets. The Camo program 
not only... 
Supplements your portrait business but in 
addition brings you in contact with 
more portrait prospects than ever be- 
Wri f Com- 
Shane illustrated fore! So... 


poe on bacon Write, wire or phone Camo today. Ask for 
QAP. No obliga. complete information on how you can 


tion. start making extra profits right now! 
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COPTRONT 1954 


By CHARLES ABEL INCORPORATED 
CLEVELAND, OHIO 


INCORPORATING 


ABEL’S PHOTOGRAPHIC WEEKLY 
ST. LOUIS & CANADIAN PHOTOGRAPHER 
THE COMMERCIAL PHOTOGRAPHER 


PUBLICATION DATE 








5TH TO 10TH OF MONTH 
FOR WHICH DATED 


STAFF 


EDITOR IN CHIEF 
CHARLES ABEL, A.R.P.S., Hon.M.Photog. 





ASSOCIATE EDITORS: 





EKTACHROME BY BEN SOMOROFF 
ARCHITECTURAL PHOTOGRAPHY See Page 


Richard Averill Smith, M.Photog. 


COMMERCIAL PHOTOGRAPHY FEATURES: 


James E. Thompson, M.Photog. 
HE STILL PREFERS DAYLIGHT 


ILLUSTRATIVE PHOTOGRAPHY (Don Barber) 


COMMERCIAL MAN — AND PROUD OF IT! 


Lejaren a’ Hiller, Hon.M.Photog. (Jedson Hawthorne) 


INDUSTRIAL PHOTOGRAPHY 


Philip Filmer ARTICLES: 


PORTRAITURE TWO SIDES TO EVERY QUESTION 
Fred R. Bill, M.Photog. By Charles Abel 


WHEN CANDIDS MUST BE CANDID 
PRINT ANALYSTS: By Mrs. Betty Scheyer 


COMMERCIAL PHOTOGRAPHY DON'T SPREAD YOURSELF TOO THIN 


By Ernest W. Fair 
James M. Caufield, M.Photog. SOME FIRST HAND TESTIMONY 


By Vernon Booth 


PORTRAITURE 


Carleton H. LaPorte, M.Photog. DEPARTMENTS: 


ASSOCIATION DOINGS 

SUBSCRIPTION RATES BLUE RIBBON PHOTOGRAPHS — SEPTEMBER 
BOOK REVIEWS 

UNITED STATES AND POSSESSIONS CLASSIFIED ADVERTISING 


Commencing on Page 
$3.00 PER YEAR COMING CONVENTIONS 


ALL OTHER COUNTRIES (Schedule of Dates) 
$4.00 PER YEAR CRITICAL ANALYSES 
REPRESENTATIVES IN ALL DEPARTMENTAL PAGES 
COUNTRIES EDITOR'S COMMENTARY 
IDEA EXCHANGE 

MARKETPLACE 
STEREO IN THE STUDIO 
‘TIS HERE, MAYBE! 


PUBLISHED BY 


CHARLES ABEL INCORPORATED 
552 FIFTH STREET 
LORAIN, OHIO 


EDITORIAL AND ENTERED AS SECOND CLASS MATTER 


CIRCULATION OFFICES At The Post Office in Lorain, Ohio, Under The Act of 
519 CAXTON BUILDING March 3, 1874. Office of Publication 
CLEVELAND 15, OHIO 552 Fifth Street, Lorain, Ohio 








Stiminale L etouchtnF 


new low-priced enlarger attachment converts 
any lens into a variable soft-focus lens! 

@ PICTROL reduces grain. 

@ PICTROL improves tonal quality. 

@ PICTROL is calibrated for accuracy 

@ PICTROL is priced amazingly low. 


o2 
1 
a 


Simple to attach—Easy to use 
1001-M No. Orange Drive, 
Hollywood 38, Calif 


LIGHT- 
ING 
RETOUCH- 
ING 
COLOR- 
ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 








NEW MAMMOTH CATALOGUE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 
freely as we would wish 


Send us 50 cents (stamps, money order or check) and a copy 
will be mailed to you promptly. 


If you send us an order amounting to $5.00 or more, the 
catalogue will be sent you free. 


Send for Free Copy of our Monthly Magazine SNAP SHOTS 
Mail Orders Promptly Filled 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 








PORTRAIT FINISHING 


fast dependable service at reasonable prices 


DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 


Send Negative for FREE SAMPLE of WORK QUALITY. 
LARGE QUANTITY DISCOUNTS 
(Enlargement or Contact) 
write for price list today! 


FARABEE’S LABORATORIES 


118 24th St Newport News, Va. 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Amnounce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











BW On July 14, at ao buffet supper meeting, the Prof 
Photog. Assn. of Greater St. Louis (Mo.) installed as 
their new officers for 1954-55: Sid Ashen-Brenner, Jr., 
pres.; William Linders, Ist vice-pres.; David Nulsen, 
2nd vice-pres.; Louis Millman, treas.; Robert Westrich, 
rec. sec.; Miss Duane Coe, corr.sec. An additional 
feature was the presentation of yearly awards for the 
best photographs displayed during the monthly 
competitions. Five of these trophies were awarded in 
as many different classifications, the winners being: 
commercial photography — Eugene Taylor, M.Photog.; 
portraits of children — Mrs. Rose von Dach; portraits 
of men — Edwin E. Hoffstetter, M.Photog.; portraits of 
women — Philip DeWoskin, M. Photog.; informal 
wedding portraits — Mrs. von Dach. 


WD Pres. L. P. Brand of the Ohio Prof. Photog. Assn. is 
one of those who, like this writer, knows that a 
successful convention means months of advance 
preparation and accordingly he started the ball rolling 
early in July for the affair to take place Mar. 6-8, 1955, 
at the Deshler-Hilton in Columbus. Already at work 
are the following committee members: site — U. S. G. 
Salyers, Lancaster; program — Leonard Osborne, 
Cincinnati; picture exhibit — Andrew Stofan, M.Photog., 
Oberlin and John Smucker, Mansfield; publicity — 
Fred Schmidt, Mount Vernon and W. R. Wonders, 
Fostoria; house — Paul H. March, Defiance and Carl 
W. Ackerman, Cleveland; booths — LeRoy W. Beadling, 
Zanesville and James R. Israel, Mount Vernon. A feature 
of the convention will be the crowning of “the most 
photogenic girl in Ohio,” as selected from entries by 
the members. This last fails to enthuse us as we 
consider beauty contests out of place in connection 
with a professional convention. Certainly they are a 
means of securing publicity, but it is “cheap” publicity. 
For conventions of dealers, photo finishers or news 
photographers — fine, but when it comes to conventions 
largely composed of portraitists who are trying to 
elevate their profession — no. Which, we suppose, 
makes us an old fuddy-duddy. 


H With 400 in attendance the 42nd annual convention 
of the Prof. Photog. Soc. of New York (held in 
Rochester Apr. 11-14) was a huge success. On the 
program were Beaumont Newhall, curator of Eastmon 
House; Fonville Winans, M.Photog., Baton Rouge, La.; 
Messrs. Long and York, Lancaster, Pa.; Fred Hoeprl, 
Buffalo, N. Y.; Samuel Frumkin, Albany, N. Y.; Anthony 








Srav ana w PHOTOGRAPHY 


Photography is advancing so rapidly that much of what was 
“the thing’ a few years ago is out-of-date today. To keep 
on growing in income and opportunity, it pays to know the 


VY New shortcut methods 
Y New equipment, processes 
Y New trends and techniques 
¥ New money-making services 


Professional photographers know they have to keep up with 
the latest ideas, methods and equipment to stay on top in 
the field today. That's why so many regularly come to NY! 


NYI‘s Color Studio and lab is rated by for extra training. NY! has done all the research and testing 


photo authorities as one of the most up- for you 
to-date of its kind in the country today. 


passes this valuable knowledge on to you in 
special 2- to 5-week intensive courses that are tailor-made to 
fit your particular needs. You get practical training from 
recognized experts who work side by side with you. Start 
EVERY MONDAY! 


SEND FOR FREE BOOK 


Look into this unique, low-cost training opportunity at once 
Write, phone, or come in for FREE illustrated book with full 
details on courses, facilities, payments, day and evening co-ed 
sessions, and our Free Placement Service. Do it NOW! Our 
45th year. Also Home Study Course. Approved for all 
Veteran training. 


phere gic ee yall NEW YORK -INSTITUTE OF PHOTOGRAPHY 


lined darkrooms built for utmost efficiency. Dept. 66, 10 West 33 St., New York 


NEW YORK INSTITUTE OF PHOTOGRAPHY 
Dept. 66, 10 West 33 Street, New York 1, N. Y 


Please send me complete information regarding 
Correspondence Course Resident Training 

Name 

Address 


y , 3 City Zone State 
You learn-by-doing under the guidance 
of recognized experts who chart your 
progress through step-by-step training. 


| Check if eligible under the G.I. Bill. 
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WATCH 


For the two new SR_ Stroboflash 
Power Packs . . . Completely inter- 
changeable with present Stroboflash 
Il lamp heads and accessories. 


WAIT 


For the new SR heavy duty unit... 
twice as much light . . . approxi- 
mately same size as Stroboflash II 

. just the thing for color work. 


and... 


SR’s miniature unit . . . small enough 
to clip on to your belt, weighs only 
50 ounces . . . perfect for candid 
work. 


BUY 


Saime basic design as the world’s 
most acceptable electronic flash 
unit, the Stroboflash Il. Coming next 
month. Write Strobo Research for 
complete information and prices. 


STROBO RESEARCH 


MILWAUKEE 16, Wisconsin 
RES ORES OR SMBS 




















METER EXPOSURE. 


the NEE your thinking for you! 
yor 





A ROBOT BRAIN 


PLUS A BUILT-IN AUTOMAT 
ELECTRONIC COMPUTER 


















1. PUSH THE BUTTON 


it measures the light. . . 











2. RELEASE IT... 
and instantly you have 
all the shutter and 
lens settings for 
correct exposure. 





Never so easy before to get perfect pictures -yet it’s only 


Complete with hand chain 

and incident light attachment. $99” 
110 West 32nd St. 
113 West 31st St. 


New York 1, N. Y. 
WORLD'S LARGEST CAMERA STORE LOngacre 4-1600 
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We are not ordinarily impressed by still 
life illustrations, whether in color or black and 
white, but when we first saw the one which 
appears on our front cover we could not resist 
it, and are now privileged to reprint it from 
Mademoiselle magazine; copyright Street & 
Smith Publications, Inc., 1953. Mademoiselle 
used it as a full page editorial illustration (it 
has of course been cropped greatly to fit our 
available space) and it was an eye stopper if 
we ever saw one. The original was an Ektachrome 
by Ben Somoroff of New York City, who made 
the shot with an 8x10 view camera. The 
exposure was eight seconds with regular tungsten 
lighting at a lens opening of F/4.5. 


Bruculere, Rochester; Adolph Fassbender, Hon.M.Photog., 
New York City; Arthur £E. Pohlman, Cr.Photog., 
Milwaukee, Wis.; Grace Moore, M.Photog., Rochester. 
In all, 94 studios entered 475 photographs in the 
picture exhibit. Officers elected were: John A. Millard, 
pres., Watertown; Charles L. Geiger, Jr., Ist vice-pres., 
Syracuse; John F. Lindquist, 2nd vice-pres., Jamestown; 
William |. Siegfried, treas., Jamestown; Lewis F. 
Rodabaugh, sec., Elmira. Howard J. Rowe, immed. 
past pres., Rochester, became pres. of the exec. council, 
composed of all officers, the chairmen of the state’s 11 
sections, and three members at large. Monday afternoon 
was perhaps the biggest feature of the whole affair, 
the members boarding buses that took them to Kodak 
Park for a specially conducted tour, following which 
they were guests of the Eastman Kodak Company at a 
dinner. 


Mi May 16 brought together 50 members of the Central 
District, North Carolina Prof. Photog. Assn., at Asheboro. 
Henry A. Flynt, Greensboro, started off the program 
with a discussion of the association’s tax fight (North 
Carolina is attempting to collect a retroactive sales tax 
from all photographers in the state), and was followed 
by J. E. Rauton and Christine R. Hope, Rock Hill; 
Charles Kreft, Mount Olive and John McGrail, Columbia. 
David Gelbach was host to the meeting. 


W@ John £. Platz, M.Photog., Beverly Hills, was both 
speaker and demonstrator at the June 22 meeting of 
the Prof. Photog. Assn. of Southern California, held in 
Hollywood. Two hundred were present, the largest 
attendance of the year. Started about four years ago, 
this organization now has a total of 200 members. 


M@ At an evening meeting on June 15 the Chicago (Ill.) 
Assoc. Photogs. presented ribbons to the winners in 
their 1954 print competition. More than 100 portraits 
by photographers in the Chicago area were considered 
by the jury, which included O. W. Bodie, M.Photog., 
Hammond, Ind.; Marvin Helgesen, M.Photog., Janesville, 
Wis., and Hubert Ropp, Dean of Chicago’s Art Institute. 










“With flash, 
there are no harsh 
lights to frighten 

away expressions 
like this!” 


inal 


says noted New York photographer, Corry 


What’s the secret behind wonderful 
pictures of children? Here’s what 
Corry says: 

“When you place a child under 
hot, bright studio lights, he tires and 
frightens easily. Fresh, natural ex- 
pressions vanish. The more you try 
to calm him, the more anxious he 
becomes. 

“By using flash, you eliminate the 
harsh lights. The child is at ease... 


ready to respond to your prompt- 
ing.” The result ...the magnificent 
expression in this picture by Corry. 

Better portraiture is only one of 
the many ways flash helps the busy 
professional. Put Sylvania Blue Dot 
flashbulbs to work for you and take 
clearer, sharper pictures indoors or 
out, rain or shine, in your studio or 
on location. Order them from your 
Sylvania dealer today! 


More photographers use Sylvania Blue Dot 
Flashbulbs than all other brands combined. 





Sylvania Electric Products Inc. DS 1740 Broadway, New York 19, N. Y 


In Canada: Sylvania Electric (Canada) Ltd., University 
Tower Building, St. Catherine Street, Montreal, P. Q 


LIGHTING * RADIO + ELECTRONICS + TELEVISION 
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VICTOR , 

















i) NO PARTS TO LOSE 


\\ LIGHTWEIGHT 
\ AND STURDY 


fren \\\ 
| \\ MICRO-LOCK 
wp \ 












ADJUSTMENT 


SECTION CAN'T 
PULL OUT 


ALL 
ALUMINUM 


$1935 
















10 FT. 
2 FT. FOLDED 


HIGH 





wt. 2% LBS! 


Smitu-Vicror Corp. 


GRIFFITH, INDIANA 





PORTRAIT DRAPES! 
Actual-Photo Catalogs: (Costumes Available) 


BIRINE GUIS fcc ees $ .S 
SHEER LINGERIE ..,.... .50 
PORTRAIT DRAPE ..,.... .50 


1954 PHOTO CALENDAR 2.00 
(12 Pin-Ups Modeled by B. Osterman) 
Literature Free 
MAUREEN OF HOLLYWOOD 
128 SO. ALVARADO, DEPT. 8 
LOS ANGELES 57, CALIF. 








MAKE A 
PAINLESS 


eley-V hah md 
PRoriT = PRINTS 


Don‘t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Write for samples and 





5x7 8x10 complete price list so 
250..6%2¢ea. 9¢ ea. you‘re ready to quote 
500 . . 6¢ ea. 81 ¢ ea. job ad rll pom 
1M $24—5M $22 M 
POST CARDS KIER PHOTO 
AL DISCOUNT 
oO Taare 3 


Dept. Fr 


C velond 13, Ohio 


PHOTOGRAPHERS 7265 West 2nd Street 
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Three ribbons were awarded in each of six classifica- 
tions: brides alone, groups, children, adults, animals, 
commercial work. The winning prints are to be shown 
in various places in the Chicago area and also, it is 
hoped, over TV, all as part of a definite attempt to 
publicize and promote professional photography. 


HM inactive for a long time, the Rio Grande Valley 
(Texas) Photog. Assn. is functioning again in the hands 
of new officers Vernon L. Booth, San Benito, pres.; Ira 
Badger, Weslaco, vice-pres.; Mrs. Lucille Linn McKee, 
McAllen, sec.-treas. 


M During the recent Pennsylvania state convention 
(Apr. 4-6) the board of the Triangle Photog. Assn. held 
their annual meeting and elected as officers Ralph L. 
Sherrill, Beaver Falls, pres.; Henry DeGlau, Latrobe, 
Ist vice-pres.; Edwin Lininger, Greenville, 2nd vice-pres.; 
Mrs. Anne M. Gradler, Mount Pleasant, sec.-treas. Mrs. 
Gradler has just finished serving a term as pres. 


M When the Guild of Prof. Photogs. of Philadelphia 
(Pa.) held their annual banquet and picture exhibit on 
May 20, 175 attended. Walter B. Free was elected 
pres.; Samual DiMarco, Ist vice-pres.; Albert Jacobson, 
2nd vice-pres.; Horace Evans, treas.; Dominic Amico, 
sec. The meeting ciosed a highly successful year and 
retiring pres. Victor Foschi was presented a Certificate 
of Merit in recognition of his hard work. 


Ml Too bad we haven't more information about the 
June convention of the Prof. Photog. Assn. of British 
Columbia, which took place in Victoria. All we have 
are the names of the officers: Gordon Pinkerton, 
Vancouver, pres.; Jack Price, vice-pres.; Gordon Kern, 
treas.; Kenneth Willoughby, sec. The directors include: 
Herbert Addington, Sel. Pullan, Wallace West, retiring 
pres. Paul Johnson, Warner Williams, Rowland Ford, 
George Simpson, Frederick Burlin, Jack Cash, Helmuth 
Goerz, Don Williams, Donald Clowes and Jack Stocks, 
plus Warren Cartmel as chrm. of zone 1 and Kenneth 
McAllister, chrm. zone 2. 


Mi The Phoenix (Ariz.) Photog. Assn. during their June 
meeting elected as their new officers for 1954-55 
Beryl Waller, pres.; Herbert Mclaughlin, vice-pres. and 
corr. sec.; John Anderson, treas. and rec.-sec. Three 
vacancies on the board were filled by Joey Starr, 
Richard Dietrich and Norman Pederson. 


M@ At the last regional meeting of the Oklahoma 
Photog. Assn., held in Stillwater, the board of directors 
by unanimous vote decided to change the organiza- 
tion’s name to the Prof. Photog. Assn. of Oklahoma 


Mi The Southeastern Kansas Prof. Photogs. is the name 
of a new group in that part of the state, a sort of 
informal section or chapter of the Kansas _ state 
organization. Meetings are held monthly during the 
year at different studios, when ideas are exchanged 
and prints compared. Anyone interested in joining this 
fellowship is welcome. For details write to Mrs. Rachel 
Washburn, Box 14, Eureka, Kans. 
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LEADER 


SIMMON BROS., INC., Makers of World Famous 


(need) Omega and Automega Enlargers... 







selects 


WOLLENSAK 


\ £/3.5 Lens in Rapax 
~ Synchromatic 
.{ Shutter 


Simmon Bros., like other leading camera 
manufacturers, know that the lens and 
shutter is the heart of every camera. 
They know that a really fine camera 
demands the finest . . . Wollensak. 

On the new Omega 120 Camera is a 
Wollensak 90mm f/3.5 specially de- 
signed Omicron lens in Rapax synchro- 
matic XFM shutter with speeds 1—1/400. 
The Wollensak Omicron lens delivers 
brilliant, sharp pictures over the entire 
film area... brisk, clean negatives for 
maximum enlargements. 

For the finest in photography be sure 
your camera is Wollensak equipped. 





for the [A Omega 120 Camera... 





NEW 


THE CAMERA THAT AUTOMATICALLY DELIVERS 





SHARPER PICTURES. 


of Optical Craftsmanship 
by WOLLENSAK Optical Company, Rochester 21, N.Y. 


THE BETTER CAMERA HAS A WOLLENSAK LENS 
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JOIN IN OUR 
BLUE RIBBON 
CONTEST 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by 
displaying the original and the Blue Ribbon 
reproduction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph select- 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 
Entries must not 
exhibited before. 


Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


have been published or 


. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 
. Entrant’s full name and address must appear 
on back of each photograph. 

Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Blidg., Cleveland 15, Ohio. 


FIFTEENTH CONTEST 


CLOSING DATE is September 15, 1954 


FROM ENTRIES RECEIVED between June 16, 
1954, and September 15, 1954, the judges will 
select Blue Ribbon Photographs for 
December and January. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
NOW! 


November, 


Photographer 


September - 


1954 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








BB UNDERWATER PHOTOGRAPHY, by Hilbert Schenck, Jr., and 
Henry Kendall. 5%x8%, 110 pages, 60 illustrations. 
Cloth, $3.00, postpaid. Publisher: Cornell Maritime Press. 

Probably not many professionals are going to encounter much 
underwater camera work, whether as assignments or as a hobby, 
if for no other reason than that it means either a considerable 
expenditure for equipment or a remarkable ability at gadgetry. 
However more and more articles on the subject are appearing 
in both photographic and general periodica's which indicates 
that interest in the subject is rapidly increasing. This we 
believe to be the first practical handbook on the subject, and 
a very complete job it is. For those who want to study the 
matter farther, it includes a most comprehensive bibliography. 


text 


HB KEYSTONE MOVIE GUIDE, by Dr. Kenneth Tydings. A"/ax7 Vs, 
128 pages, numerous illustrations. Paper, $1.95, 
Publisher: Greenberg. 
Well, the ubiquitous 
this publisher’s series of Guides, this 
Keystone motion picture cameras. 

featured much of the handbook 
picture photography in general 
amount of included 


postpaid. 


Dr. Tydings has added still another to 
latest being devoted to 
While the Keystone is 
necessarily applies to motion 
and, in 


all, a tremendous 


space. 


VOL. I, 
numerous text 
American Agents: Rayelle. 


information is in very small 


HE HANDBOOK OF 
edited by R. 


AMATEUR CINEMATOGRAPHY, 
H. Bomback. 5x7'/2, 
illustrations. Cloth, $5.50, postpaid. 
This is not, in a sense, a new book, 
compilation in one binding of the first 
published by Fountain Press of London, their well 
known series of Cinefacts handbooks. It carries the reader all 
the way from the actual operation of his movie camera through 
the making of movies, indoors, outdoors and while traveling, 
through their editing and titling; then goes into the matter of 
projectors and final production of complete movie shows in the 
home. Any movie beginner 


392 pages, 


being 
eight 


actually a 
titles originally 
England, in 


should welcome it. 
GB OTHEORY OF THE PHOTOGRAPHIC PROCESS, by Dr. C. E. 
Kenneth Mees, Hon.M.Photog. 6'/2x9'/s, 1,133 pages, 
graphs. Cloth, $21.50, 


text illus 
trations, diagrams and postpaid 
Publisher: MacMillan. 

Certainly Dr. Mees (today Vice-President in Charge of Research 
for the Eastman Kodak Company) is (if the) among the 
foremost technicians and researchers in photography. He looks 
at photography almost solely from those aspects and it is 
therefore not surprising that the everyday photographic 
tioner read this book will 
of his depth by page nine if not before 
many experimenters and other 
like this is of the utmost value, lying in the fact that 
this volume made its first appearance in 1942 and appears 
now in a second and completely revised edition We can only 
look upon a work like this with awe and wish we had the 
type of brain that would enable us to understand it, 
write it. Seriously, though, it is an authoritative, 
the scientist that is 
research library 


not 


practi 
find himself out 
There are however, 
researchers to 


who attempts to 


whom a_ book 
proof 


let alone 
usable text 


for ‘*must’’ for 


and one virually a any 


5 PHOTOGRAPHIC ENLARGING, by 
5x7'/2, 107 pages, illustrated. 

American Agents: Variety Books. 

The third edition of a nice little book for 
originally appeared in 1940 and has 
changed since then It is 
products are referred 
been no attempt 
readers likely 
“half plates 
few Englishisms), 


David Charles, 
Cloth $1.95 


F.R.P.S 
postpaid 


the beginner, 
not been 
a British publication 
to by name, are British. 
to adapt it to the American 

to wonder, they 
‘' and ‘‘whole plates’’ 
the author is 


which 
too greatly 
and, when 
There has 
market, 


all 


whose 


are when come across such 


(to mention just a 
talking about 


terms as 
what 








HEAVY DUTY 
Dry Mounting 


TISSUE 


Years ahead of all other tissues! 


Since introducing Seal Tissue earlier this year, we have made 
many improvements . . . and the new, perfected SEAL HEAVY DUTY 
DRY MOUNTING TISSUE is the result. 


Its outstanding features make SEAL TISSUE the finest of all dry 
mounting tissues! 











See for yourself! Send coupon below for 8” x 10” samples of new 
HEAVY DUTY Tissue. They will be sent by return mail absolutely free! 


Seal, INC., Shelton, Conn. 


WORLD’S LARGEST MANUFACTURER OF DRY MOUNTING MATERIALS 


FREE! 
TRIAL OFFER! | SHELTON, CONN. 


Send coupon for FREE “" “u 
sullisied ft wav neckuceel Please send FREE 8” x 10” samples of new SEAL 


HEAVY DUTY DRY MOUNTING TISSUE. 
| Name 
HEAVY DUTY | ioe 
Dry Mounting | ~ 
TISSUE Stote 
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Don’t Follow the Sun... 








SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 


PRICE ONLY 
IMMEDIATE DELIVERY $79 50 
a 
GET ON OUR MAILING LIST Pod. 
send for our Pink Sheet, a monthly etin of 
er 20 new ed baraair Write Dept. P 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75: 8x10—S2.25: 
11x14—$3.00; 12x20—$5.00. New Slides— 




















4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St:, San Antonio, Texas 





M@EeEnREEE See ee 


New Fall Catalog 





e e 
bs @ STUDIO TOYS a 
@ (Helps to capture better expressions) & 
5 e POSING BENCH (storage for toys) 

@ GIVE-A-WAY TOYS a 
g @ PHOTO MAILERS — ENVELOPES B® 
is “Every Studio should have one.” Be 
= * Sales Ideas * Studio Toys 8 


3701 Nicollet Ave. 


H PIERCE COMPANY  aivosossie"s! fit, 


Professionc! 
Photographer 


September - 


1954 


‘Tis Here, Maybe! 








The “gossip column” of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 











HA full page in the June 14 issue of Life Inter- 
national drew attention to the fact that this year is 
in this country as The Gevaert Company of America, 
Belgium, the producers of sensitized 
photographic materials in Europe and long well known 
in this country as the Gevaert Company of America, 
Inc. We might add that their latest detailed catalogue 
and price list of films and paper has just been issued 


one of largest 


and will be sent free to any reader interested. Just 
write them at 321 W. 54th St., New York 19, N. Y 
Watch, too, for announcements of their famous 


Gevacolor roll film, long popular in Europe and soon 
to be made available over here 


HM Raphael Mack Miller, 52, once owner of several 
but more 
retirement was forced by illness, owner and operator 
of a chain of studios in that state as well as in Kansas, 
Oklahoma and Texas, died on June 26 at his home in 
Kansas City, Mo. 


theatres in Missouri recently, and until his 


MJ. E. Bates, who owned a studio in Chariton, lowa, 
for 30 years and then moved to the Pacific coast, where 
he has been located for seven successful years in San 
Luis Obispo, Calif., has sold his Mumford Studio there 
and is now, as he puts it, “trying to retire.” He started 
in photography in 1907, reminds us that in that same 
year we started Abel’s Photographic Weekly (today 
THE PROFESSIONAL PHOTOGRAPHER) and that he has 
been reading the magazine ever since 
ment he 


Even in retire- 


isn’t quitting us, having just renewed for 


another year! 


HW News has only just reached us 
of the old timers in the mounting 


of the death of one 
industry, A. Sussman 
away on March 29 
started his 
as mentioned in the 


of Philadelphia, Pa., who passed 
at the age of 85. Actually he 
A. Sussman & Co. in 1907 when, 
previous item, this into existence. 
Until 1934 Sussman sold direct to 
professionals but in that year he began selling through 
photo supply houses and, finally, exclusively through 
those outlets and photographic dealers generally. 


firm of 


journal also came 


mountings were 


@ After thinking automatically of the C. P. Goerz 
American Optical Company as being at 317 E. 34th St., 
New York City — one of the many addresses we have 
long known by heart — it come easy to 
remember that they are now established in their own 
modern, see the 
Doughty Blvd., 


won't 


scientifically equipped 
accompanying 


factory — 


illustration — at 461 

















If you don’t see it—ask for it! 


—because there are over 400 types and sizes of G-E Lamps for every 


phase of photography: picture-taking, production, reproduction, 


processing, or viewing! 


And every G-E Lamp meets the high manufacturing standards which 


have made General Electric quality control famous through the years. 


Demand G-E Lamps for your every photo need. They serve you better! 


Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 
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AT LAST! 





. . . for a quicker, sharper retouch- 
ing point, 
hand. . 


than you can get 
. use the 


Adams 


LEAD 
SHARPENER 


The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickiy puts 
a sharper point on retouch- 
ing leads than you can get 
by hand, and without the 
usual mess you associate 
with a sanding board. All 
standard lead holders fit 
the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 


by 








sharp, long-tapered point. Does not 
break leads. 
Simple to operate; no complicated 


mechanism to get out of order. 


$1 2 5 postage prepaid if cash 
° with order. Satisfaction 
guaranteed or your money back. Write 


for further particulars. 


. . 
Adams Retouching Machine Co. 
737 Lincoln Street, Denver 3, Colorado 
Adams Magic-Cropper, 4x5 or 5x7 propor- 
tions, each $4.95 postpaid cash with order. 











Do You Get 
All You Can 
From Each Sitting? 


After the initial order is placed your 
costs are covered and your normal 
profit is assured. What you sell after 
that represents pure velvet. Miniatures, 
oils on canvas, other specialties mean 
extra money per sitting with nothing 
added to your overhead. 


And no work either because we make 
them for you. You only add your profit 
and collect. 


Write for our illus- 
trated price list today. 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 
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The handsome new plant, at Inwood, N. Y., of the 
C. P. Goerz American Optical Company 


Inwood 96, N. Y., one of the many Long Island 
suburbs of Greater New York. Organized in 1895 to 
distribute in the United States the lenses made by the 
C. P. Goerz Optical Works of Berlin, Germany, they 
this country in 1899 under 
the management of our old friend Fred Schmid. Since 
then the American made Goerz lenses have achieved a 
name synonymous with the high quality of their original 
Berlin counterparts among professional photographers 
while the Company has also contributed enormously to 
the success of our armed forces in World Wars | and Il 
through its manufacture and supply of all types of 
badly needed lenses and optical 
World War I, they tell 
sold to America’s 
been Goerz Artars. 


began manufacturing in 


equipment. Since 
than 65% 


graphic arts 


us, more of all 


lenses industry have 
Today a continuance of the Goerz 
quality is assured because the C. P. Goerz American 
Optical Company is operated under the management 
of its president, Dr. C. P. Goerz — a son — and its 
sales manager, P. Goerz Langfeld — a grandson — of 
the original founder of the Berlin Works 


i Sometimes filling an assignment brings in unexpected 
dividends. Jay Brashear, photographer for the Phoenix 
(Ariz.) Gazette thought it was all in the day’s work 
when he was sent to picture the opening of a new 
branch bank. A feature of the affair was a drawing 
and, being invited to sign one of the cards, he did so. 
You guessed it — when the drawing was held Brashear 
was the winner. Oh, yes — the prize — merely $1,000 
in cashl 


M@ News has only just reached us of the death of 
popular Alex. Rebar, Sr., portraitist (noted for his 
bridal work) of Edwardsville, Pa., on May 18. Long 
active in Pennsylvania photographic association work, 
he had retired some years ago to enjoy his hobby of 
raising flowers, especially orchids. His son John has 
been carrying on since his retirement 


W@ john Ollerman, photographer of Costa Mesa, Calif., 
was elected president of that city’s Junior Chamber of 
Commerce on July 9. 


Wi Morton Boss, one-time studio owner in Phoenix, Ariz., 
but for some years teacher of photography in that 
city’s West High School, was recently awarded a Ford 
Foundation scholarship. With several thousand dollars 
thus unexpectedly in hand he and his 
bought a trailer and are already on tour 


family have 








¢REE TRIPOD with EVERY 


“A/S VIEW CAMERA & LENS SALE! 
Teale “_; 






It’s true! You get all 3 items for the price 
of ONE! Burke & James actually “throws 
in” the ‘Ideal’? Studio Tripod FREE to 
build YOU this “RED HOT’ PROFIT 
PACKAGE that includes: 4x5 Commercial 
View Camera, 5%” Coated Lens and 
“Tdeal” Studio Tripod, all for only $118.50. 


Look What This Big Three Value Includes! 


1. AMERICA’S FINEST 4x5’ COMMERCIAL 
VIEW AND PORTRAIT CAMERA... with 
its unlimited range of “years ahead” ad- 
justments and unexcelled quality per- 
formance. Experts say: “It’s great for 
all-around work—light, sturdy, and de- 
pendable”. Full 21” Bellows extension; 
unlimited Swing Tilt; 5” Rising, Falling 
adjustments; plus 25 other BASIC features. 

2. EXCELLENT 51/4,”—F/6.3 LENS in self- 
cocking shutter with speeds from 1 to 
they sec. T & B; Specially “‘Lenskoted” 
by B& J 

3. THE “IDEAL” TRIPOD: World Famous! 
So sturdy that many are going strong 
after 20 years of hard knocks. Takes up ; 
to 8x10” camera—Solid Wood with Alu- 
minum platform plate; Reversible to rub- 
ber or steel feet; telescopes into upper Order NOW! While they last! $118°° 
leg. No Match at TRIPLE the price. All Complete 


You get all three for the price of Camera & Lens! Cash in at once on this FREE 
Triped Tie-In Offer No. 805K (PROF.). 









The World’s Finest Camera Backs and Sliding Carriages of top 
quality hardwood and metal, with their film-cost saving features are 
now available thru B&J, for the following cameras: Practically all 
4x5, 5x7, 8x10 and 11x14” Commercial View and Portraits includ- 
ing the NEW Kodak 4x5 and 8x10 Master View. From $15.95 up. 
Write for complete story. 


FINE PHOTOGRAPHIC Burke & James, Inc. 


EQUIPMENT SINCE 1897 321 S. Wabash Ave., Chicago 4, Hlinois. U.S.A. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a **MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


2095 Moore St. San Diego 1, Calif. 








Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 


Copies — Portraits — Restorations — Enlargements —- Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


A substitute back which imprints on each negative a 
number of three or four digits, as desired. Fits any 
standard studio or view camera, 5x7 or 8x10. The 
8x10 back is supplied with or without 5x7 adapter. 


With this substitute back on your camera each nagative 
is numbered at time of exposure eliminating all future 
worries about negative identification. 
Unconditionally guaranteed. 
refund if, after 10 days, 
satisfied. 


May be returned for full 
you are not completely 


$40 for 4-digit unit; 
$35 for 3-digit: 


CHAMPION 


327 Main St. 


MANUFACTURING 
COMPANY 


Orange, N. J. 








Seruice to the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil 
and photographs. 
Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


and Pastel Sketches from your negatives 


Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 








THE STUDIO OF TOMORROW 
WILL BE EQUIPPED WITH 


NICHOLS BABY POSER 


GET YOURS TODAY patented 
The simplicity of photographing baby makes it a pleasure. 
Don't irritate baby fiddling with strings, belts, buckles and 
gadgets. Speed the job in SECONDS. Baby stays PUT, 
surely, safely, and comfortably. It’s self adjustable and 
transparent. Does not show in print. Acclaimed by world 
famous photogs. Read their unsolicited testimonials in 
circular, or send $14.50 for immediate shipment. 


325 Mill Street Bristol, Pa. 
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Albert Riojas points 
to the high water 
mark reached when 


the recent Rio Grande 
flood struck his stu- 
dio 





Hi No doubt many of our readers have wondered, like 
ourself, to what extent the Rio Grande floods of late 
June affected photographers. Well, Milton Edelman 
of the Milton Studio, Crystal City, Texas, sends us the 
accompanying picture of Albert Riojas, owner of the 
Clifton Studio in Eagle Pass, Texas, cleaning up in his 
camera room and pointing 
on the wall. 


to the high water mark 
fortunate in that most of the 
damage was confined to smaller items stored in his 
basement workshop. 


He was 


vi Ralph Atkinson, owner of the Atkinson Laboratory 
in Hollywood, Calif., specialists in color film processing 
and printing, and president of Ferroprint, recently 
announced the opening of a subsidiary plant for the 
manufacture of magnetic sound recording tape at 417 
Commercial Center St., Beverly Hills, Calif. The new 
product, to be marketed under the name of Hollywood 
Recorda-Tape, is the result of more than two years of 
research and development by Atkinson engineers. Mr. 
Atkinson thus the manufacturer of 
magnetic sound recording tape west of the Mississippi 
The new plant will be modern in every respect and 
production facilities are designed to fill the increased 
demand for such tape the rise in 
popularity of magnetic tape recorders and their wide- 
spread use in almost every field 
into full production on July 15 


becomes only 


resulting from 


Recorda-Tape went 


@ Richard A. Parrish, who bought the Graves Studio 
of Pittsburg, Kans., two years ago, has done so well 
that early in July he moved to a new and larger 
location where he now has not only a fine new studio 
but a camera shop and photo finishing plant as well. 
At the same time he changed his 
Parrish Portraits. 


business name to 


HM Many of our readers will regret to learn of the 
death of William C. Homeyer, who passed away on 
July 10. Bill (as everybody called him) spent practically 
his entire adult life with Kodak. He was employed in 
1900 as an errand boy for the Robey French Company, 
Boston stock house which in 1902 became the Boston 
Eastman Kodak Store. Staying with the firm he moved 
until in 1921 


on up he was appointed manager of 

















CLARKE INSTRUMENTS presents 


Ne Cgahitiee ys 


THE P . UNIQUE “READY” LIGHT 
FINEST PORTABLE fii. 


ELECTRONIC 
FLASH UNIT 


@ Weighs only 8 pounds @ Works on AC or its own 
© Built-in charger works battery 
in home, office @ Re-cycles in 6 seconds on AC 
© Its powerful intensity oF 9 seconds on its battery 
never weakens @100 watt second BATTERY 


@ 3,000 BCPS (Beam Candle Power Seconds) in 1/2500th : “WINDOW" 
of a-second) TELLS EXACT 


fete), jeinilel.| 
MEGALUME is produced by a company with more 


OF CHARGE 
than 40 years’ experience in the manufacture of 


the highest-quality electronic and ications AT ALL TIMES 
equipment for the Armed Services. Absolutely no 
compromise has been made for the sake of “price” 
in a competitive market—a fact which is instantly 
evident when you inspect the unit itself. From 
capacitor to case, MEGALUME is the highest- iF YOUR DEALER 
quality photoflash unit made. CAN'T SUPPLY YOU 


WRITE FOR FREE 
DESCRIPTIVE FOLDER 





Division of 
NATIONAL ELECTRICAL MACHINE SHOPS, INC. 
Silver Spring, Maryland 






A NEW versatite 
pCR 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


PHOTO / 
with SPEED, ror tHE stuDio ; 


| 8 TELE BREIIT 
DEMANDING HIGH QUALITY - , 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES J 


THE GEVAERT CO. OF AMERICA, INC. 
321 WEST 54TH ST., NEW YORK 19, N. Y. 


Address your 
150 N. WACKER DR. 6370 SANTA MONICA BLVD. sample request 
CHICAGO 6, ILLINOIS LOS ANGELES 38, CALIFORNIA 


to our New York Office 
IN CANADA: TORONTO 28, ONTARIO stating surface desired. 
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Your Transparencies 
Can Be Profitable 


when used for 


so ae 


NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 

@ Lower Prices 

®@ Quicker Deliveries 

®@ Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 


@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards... 


Your Profit 











Or From Black & White Prints 


(Black & White) 


2000 Cards 
Your Profit 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


ee. 


PRES 5&8 iN Co 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 





SILVERCRAFT POST CARDS 
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Kodak’s branch in Rio de Janeiro, Brazil. 
later 


Four years 
recalled to manage the Boston Store, 
where he remained until his retirement in 1950, when 
another good friend of ours, W. C. Mosher, succeeded 
him. 


he was 


M@ ira E. Avery, owner for many years of the Avery 
Studio, Masontown, Pa., died on March 19 at his home 
in that city. 


Bi The Lions Club of Upper Darby, Pa., has a new 
president for 1954-55 in the person of Francis Luedecke 
of the Luedecke Studio of that city. 


B Walter Faust, owner of Faust’s Studio, Philadelphia, 
Pa., will be a busy man during the coming year. He 
has been appointed Director of Photography for the 
University of Pennsylvania so, between that job and 
running the studio, he won't have much time to spare. 


Bl According to a June 29 announcement by the Federal 
Trade Commission a complaint has been filed against 
General Products of Chicago, Ill., charging misrepresen- 
tation in the sale of “Build-A-Book”’ 
albums and certificates for photographs. The complaint 
challenges claims made by the firm in advertising, on 
its certificates and through its sales representatives to 
the effect that persons solicited were especially selected, 
were to receive albums free and that the charge made 
for the album-certificate combination was for the 
photographs and also cites as false and misleading 
the representations that the $39.95 price for the album- 
certificate combination was a promotional and reduced 
price; that the combination had a value of $114.50, 
etc. Hearings in the case were to be held beginning 
July 27 in Chicago. 


photographic 


M@ For a very long time one of the leading names in 
portrait photography in Binghamton, N. Y., has been 
that of Foster Disinger who began in photography with 
a job in a Syracuse (N. Y.) photo supply house but 


after two years moved to New York City in 1899. 
Despite a success there — one of his sitters was famed 
Lillian Russell, an all day assignment — he moved to 


Binghamton in 1902, feeling that “the ethics of the 
great city left much to be desired.” Now, at the age 
of 72, though looking 20 years younger, and after 
more than half a century in Binghamton, he has finally 
retired. Failing after several years in an attempt to 
find a young man whom he could feel would be an 
adequate successor, he has liquidated his studio and 
quit. Next year, for the first time since 1902, he will 
not be on hand to photograph the graduating class at 
Binghamton’s Central High. 


e Sidney Moseson, head of the Fred M. Lawrence Co., 
43 E. 10th Street, New York City, nationally known 
manufacturers of wood photo frames, has announced 
the formation of a wholly owned subsidiary called 
M & M Industries, Inc., at 149 Wooster St., New York. 
M & M has acquired the plant, equipment and staff 
of a factory formerly operating as the Mitchell Photo 
Frame Company, occuping 7,500’ 


of floor space in 





























PLASTIC LAMINATING 


Remarkable Plastic Laminating machines will earn $18 
an hour in your studio. Big profits laminating CARDS 
of all kinds, clippings, PHOTOS, etc. Improved design 
requires no circulating water or messy water pipes. 
Prices $35 and up. Many models. Lit. & Sample free! 


PLASTICAST CO. 


Dept. 14, P. O. Box 6737, Chicago 80, III. 














Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can't get 
along without it. It’s tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers. 


WOLFF & DOLAN _) 5°20 California Street 


San Francisco 21, Calif. 









SOLVE 


PAKO MODEL 2 DRYCAB 


Reduce your film drying time to a 
minimum. This compact, self con- 
tained unit is ideal for drying black 
and white film (roll, cut or packs), 
color film and prints. Uses little 








PAKO ELECTROGLOSS DRYER 
Dry 
evenly with this efficient 
model print dryer. Automatically 
controlled heat (gas or electric) plus 
variable drum speed. Capacity 

500 amateur size or 100 8x10 prints 
per hour. Highly polished seamless 
drum handles a wide 


C ion to the Manual 


p 


Focusing Omega D-2 














A”’x 5" 
Autofocus 
Enlarger 


makes sharper enlargements 
Sure and Simple! 


For 35mm. to 4” x 5” 
negatives. Precision- 
engineered to deliver 
needle-sharp prints 
with short, cool exposures. 
Interchangeable lenses, from 
2” to 63%” custom matched 
to individual tracks for 
true, precise autofocusing. 


Condenser model $207.50 
with Colorhead $217.50 
Omegalite model $197.50 


Prices do not include 
lens... are slightly 
higher on West Coast. 


See it at your dealer’s, or write today 
for illustrated brochure.—Dept. PRP9. 
OMEGA] Created and Manufactured by 
SIMMON BROTHERS, INC. 
30-28 Starr Ave., Long Island City 1,N.Y. 


PAKO DRYERS 


FILM and PRINT DRYING BOTTLENECKS 





PAKO ECONOMY ‘48 DRYER 
Dries 1800 amateur size or 270 
8x10 glossy prints per hour. Highly 
polished 26° wide seamless drum 
handles large quantity and variety 
of print sizes. Positive speed and 
automatic heat controls. An ideal 
unit for high quality results . . 


rints quickly, thoroughly, and 
bench 


variety of low 






floor space print sizes. 
SPEED UP your film and print drying with 
these PAKO Products. Assure yourself of high | 
quality results and low operating costs. Write for 
additional information. | 


PAKO CORPORATION| 


1010 LYNDALE AVE. N. @ MINNEAPOLIS, MINN. | 














cost operation 


a ee ae aan ae a 


AKO CORPORATION 
1010 Lyndale Ave. N., Minneapolis, Minn. 
Please send me information on 
© Pako Model 2 Drycab 
Dryer 


Pako Electrogloss 
Pako Economy °48 Dryer 


oO 
Name 
Firm 


Address___ 
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BEST WAY TO DRY 
MATTE OR GLOSSY PRINTS 


You need a Lott Rotary Dryer to save 
you time, work and space when drying 
prints. Easy to use. Place prints on 
stainless steel, mirror finish drum and 
turn knob. 5 to 10 minutes drying time. 
Electric heating element guaranteed 5 
years. Preshrunk drying belt keeps prints 
flat. Over 100,000 in use. 3 models — 
Standard, 12''x28’’ drum, $29.50; Pro- 
fessional, 24''x28’’, $39.50; Rotomaster, 
24''x28" with built-in squeegee, $59.50. 


LOTT MFG. CO. 
BOX 526 « JAMESTOWN, N. Y. 











Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly 
removed at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











Professional 
Photographer 
September - 1954 





downtown Manhattan. M & M makes leather and 
simulated leather frames which are already shown and 
sold by the Lawrence sales staff. Featured in the new 
line is an 8x10 genuine leather frame with 24 karat 
gold tooling and two-way easel back, to retail for 
$5.00. Jack and Murray Mitchell, who for many years 
designed and manufactured leather and simulated 
leather covered jewel cases, albums and frames, will 
operate M & M Industries. 


Howard W. Canten who, with his mother, had long 
conducted a studio in Marion, Ind. (started by Mrs. 
Canten in 1922) writes us that in July, 1953, they left 
there and moved to Conway, Ark., where they bought 
a dress shop which his wife is now running. Howard 
finally had to get back into photography so, last April, 
he joined with Robert B. Clark (for many years owner 
of the Clark Studio in Conway) and they incorporated 
the Canten & Clark Studio. They have remodeled the 
former Clark Studio and are already doing well, with 
Mrs. Canten, Sr., doing the retouching and coloring. 


i Recently, when reviewing a new book on the air 
brush, we mistakenly stated that an earlier — and in 
our opinion excellent — book on the subject was out 
of print. We were referring to A Manual of Airbrush 
Technique, by J. Carroll Tobias. Promptly the publishers 
wrote to tell us that the book is still available in ample 
quantities, at its former price of $3.50. We are there- 
fore happy to reinstate it on our list of recommended 
books, and are still wondering what gave us the wrong 
idea about it. 


@ William J. Woeger, 45, head of the photographic 
department of the Monsanto Chemical Company, St. 
Louis, Mo., and a member of its photographic staff 
for 12 years in all, died at his home in that city, 
from a heart attack, on July 5. 


@ The Camera Club, 23 Manchester Square, London, 
W. 1, England, will hold its 5th International Colour 
Print Exhibition in its own galleries from October 30 
through November, 1954, the closing date being 
October 9. For entry forms write E. C. Codd, Hon. 
Secretary of the club’s Colour Group. 


Mi The Kentucky Court of Appeals ruled on June 25 
that an ordinance in Elizabethtown, Ky., requiring 
magazine and photograph solicitors to pay an annual 
$20.00 fee, could not be made to apply to persons 
engaged in interstate commerce. Ordinances of this 
type have become common in many cities as a method 
of curbing “door to door’ solicitors — referring 
particularly to coupon salesmen so far as _ portrait 
photography is concerned. The big Olan Mills chain, 
which has successfully overthrown photographic ordi- 
nances of many types, was the winner in this case also. 


Ml George Grogin, one time news photographer who 
later joined the Raygram Corporation of New York City, 
photographic distributors, and managed their photoflash 
lamp department, died at his home in Blauvelt, N. Y., 
on July 15, aged 57. 


























ct Ae color service to the trade 


CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display valves so necessary for acceptance. Up to 40x60 


CCA Commercial Color Prints bring high quolity to 


¥ Hi-Fidelity Color Prints 


short quantity color reproductions. Lower prices possible because 


Commercial Color Prints of exclusive manufacturing techniques perfected by C C A. 

Duplicate Transparencies 

Display Transparencies CCA Duplicate Transparencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10. 
CCA Display Transparencies are high quality color reproductions 


Write Us for Details used for display work where highest quality natural color 
is @ must. May be made in sizes up to and including 40 x 60. 


photographic 


COLOR CORPORATION OF AMERICA 


Joe Snyder, Pres. @ Gen. Mar. laboratories 
P.O. Box 546 - 610 South Armenia Ave. - Tampa 9, Florida - Telephone 8-600! 
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PLASM Milo ome] Cclieliloliil-imeii-l om iclascelacbesil-\ me lilci (olael-1al olaelel Te 
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(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. I. 96, NEW YORK 
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Phot-O0- Chrome 


‘Sparkling Color’’ ‘“Matte Finish’‘ 


Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 


FILM HOLDERS REPAIRED 


AS GOOD AS NEW- 
SAVES YOU MONEY 
@ Our highly efficient production 
methods enables us to offer 
REPAIR CHARGE this service at relatively 
$1 re) low cost 
° 1.50 @ Repair and 
Rebuild studio 
“f pmol) equipment 
@ For Sale: 
SLIDES - NEW BELLOWS 
© WE MANUFACTURE NEW HOLDERS. pecONDITIONED HOLDERS 
SLIDING, REVOLVING and ROLL FILM 


BACKS FOR view CAMERAS. also. ©@ NEW IMPROVED FILM HOLDERS 


SPECIAL VIEW CAMERAS 11x14-$22.00 12x20-$30.00 







Hoffman Professional Camera Repair Service 
269 Ellery St. + Bklyn 6,.N. Y. 


Make Money...adl 
am 02ve Chemicals! 





WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. ¢ LIMA, OHIO 












s THERE IS NOTHING [RGenaaicaeamaa 


FINER THAN THE vents matting 


washes thor 
oughly faster 


Center drain 
continuously 
removes hypo 
faster 


Nothing to 

wear out. No 
30” diam. Washes 125—8x10's Benner 
handles 16x20's. Made of non- No moving 
corrosive, heavy-duty  royalite. parts 
Replace Inferior Equipment! 
Order a ‘*Richard’’ Now. Also, [RMMOMeEMMaURAEL 
18” Deluxe, $24.95. For folder lation. Low 
and price, see your wholesaler MERGE Dae litL 
or write to Richard Mfg. Co., 
5914 N. Noble, Van Nuys, Cal. 






* lyr. warranty 
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M Our readers will remember that we recently reported 
a quarter million dollar fire which on May 9 hit the 
plant of the California Card Mfg. Co., San Francisco, 
Calif., one of the oldest (established 1887) and largest 
makers of photographic mountings. We now learn 
that the Chilcote Company, Cleveland, Ohio, another 
of the leading mounting manufacturers, has since 
acquired Calcard. The new name of the combined 
companies will be the Chilcote Calcard Company and 
they will offer a complete line of mountings, albums, 
miscellaneous products and frames in both wood and 
metal, the latter the products of Chilcote’s subsidiary 
the Crown Frame Co., Fennville, Mich. The move 
further augments the expanding facilities of the Chilcote 
Company on the west coast, insuring customers there 
of ample stocks, fast service and direct customer contact. 


The Marketplace 


Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 

















Holson’s new gum- 
med album page. 





Holson Binders, Inc., 762 Wythe Ave., Brooklyn, N. Y. 
present new gummed album page designed to end all mounting 
problems. This black page is gummed on both sides for 
simple, clean, quick mounting of all size pictures, letters, 
souvenirs, etc. No mounting corners, paste or tape required 
Fine white guide lines, printed on page, assure correct, 
attractive, level mounting. Acetate covered for protection. In 
normal 9x11 album size, page fits Holson Coronet Multo-Ring 
Binder. (Illustrated) 


. E. 1. du Pont de Nemours & Co., Photo Products Dept., 
Wilmington 98, Del. are now supplying packages of press and 
portrait films with new labels, distinguished by a bright red 
oval trademark in the upper left corner Designed for better 
readability, exposure index speeds have also been added to 
the usual label data for more convenient reference 


. Willoughbys, 110 W. 32nd St., New York 1, N. Y. are 
importing new model Voigtlander Vitessa 35mm Sequence 
Picture Camera which, with color corrected F/3.5 Voigtlander 
Color-Skopar, costs $99.50. By merely pressing right and left 
levers on camera, this takes up to 36 color or monochrome 
pictures one after the other in continuous sequence, while at 
same time transporting film, counting exposure and recocking 
shutter. Has combination range finder and view finder 
automatically compensated for parallax; Synchro-Compur MX 
shutter synch. for all flashlamps and speedlights, with speeds 
from one to 1/300th second, time and bulb. Fiat, very light, 
completely enclosed with shockproof cover to protect lens. 

(Turn to page 56) 






































DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 











CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 


SWG cut sheets and rolls. 


POST CARD STOCK i. 3... «aia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














125 West 45 __ 
Street 


New York 
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8x10 GLOSSY 


COLOR Processing—Prints Ti, PHOTOS 
24-hour service on EKTACHROME. ; 


High fidelity Dye Transfers for the | Quantity Print Specialists since 1936. 
i j | €xlOs, black & whit tural color 
Senreeeene since TES post ‘cards, mounted blowups — Free NIN QUANTITY 


vy P 1 S E L samples and price list on request. 


mreriteewaa rors coor MEN ULSON STUDIO 


Dalics, Texos (msiandaenaaiabiet P.O. Box 1941*BRIDGEPORT, CONN. 


S| + MAKE HANDSOME PROFITS WITH 


9 iy LIFE-LIKE, FRAMED 
) Genuine OIL PORTRAIT 


| 
keg | Costs you only $12.50. Sell it for $25. to Get traffic-stopping display sample. Specify 
\ $100.! From your negative, photo or snap- ™an, woman or child. Send $12.50. Refund- 
shot. A beautiful oil painting, likeness guar- able when sample is returned. Or, forward 
a anteed, 16’’ x 20’, mounted on masonite, negative, photo, snapshot; specify color hair, 
16’’x20'’, mounted on ma- solid oak frame. IF CUSTOMER IS NOT eyes, clothing. Send $5. Balance C.O.D. NO 
sonite, solid oak frame. | SATISFIED, MONEY REFUNDED. RISK! GUARANTEED! START NOW! 


A MONEY-MAKER FOR YOU! BAYT Sle] Rice NGG 401+ ees, Ke 0 ed ee 13 ee) Oe, 
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The Editor’s Commentary: 





| 
| 


On this page in July I mentioned an album promotion plan operated by an 


| organization calling itself the National Association of Photographers, re- 








marking that this name (to me at least) seemed to be a deliberate attempt 
to trade on the name of The Photographers' Association of America. Be that 
as it may, here is direct testimony froma photographer in New London, Conn., 
to show how such a name impresses the public. Ina lengthy letter during 
which he says that the local manager of the album selling crew makes well 
over $100 a week, he goes on to remark, and I quote: 

"The funny thing is that when prospective customers are in doubt about the 
sales people who knock on their doors, whom do you think they call up to ask 


|} if it's legal? And whom do they damn when I refuse to give them a portrait 


because I'm not a member of the organization? Me! When I explain my posi- 
tion as best I can I am often told by the customer, andI quote: ‘It seems to 
me that a studio as large as yours and as well known would certainly be a 
member of the National Association of Photographers.' The inference is, of 
course, that this album selling outfit with the high sounding name is defin- 
itely the epitome of fine photographers gathering together ina bond of human 
friendship and mutual intelligence, and that my not belonging definitely 
puts me in the class of 'small potatoes ina small town.' " 

When I discussed this in July I suggested that The P. A. of A. take some 
action. Whether they have or not, I don't know. Album promotion plans can 
be - and some are - operated in an entirely legitimate manner but when they 
adopt names which give the public the impression that they are accepted 
trade associations, that - as I see it, and whether intentional or uninten- 
tional - is misrepresentation. Any P. A. of A. member in any city where such 
an organization commences activities should himself make immediate complaint 
to the Federal Trade Commission, Washington 25, D.C. State the facts, send 
one of the certificates or a photograph of one, and emphasize that your let- 
ter is to be considered a formal complaint. Your name will never be brought 
into any action that may be taken. 





The other day a reader wrote to ask me if I knew of any photographers who 
were making a practice of photographing graduates (whether high school or 
college he did not say) at the moment they are presented with their diplomas. 
I had to write him that this idea was entirely new to me, and I am now passing 
it on because it seems to have distinct possibilities. It could be worked 
out on the basis of a flat price for a three print "package," one for the grad- 


| uate and two for his or her parents, allowing for a fee to be paid over to the 


school for one of itS various extracurricular funds. The most economical 


| way to handle it would probably be with a 70mm camera and speedlight, which 
| would also avoid interruptions to the ceremony, though of course press type 
| or other hand cameras could also be used. I wonder if anyone has tried this? 
| Incidentally an excellent argument, aside from sentiment, for the purchase 
| of such a print is that, when a graduation diploma is lost - as is so fre- 


quently the case = the photograph by itself would be quite substantial evi- 
dence. Obtaining a duplicate diploma - or proof of its presentation and re- 
ceipt - is sometimes an extremely complicated and lengthy procedure. 
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HE STILL PREFERS DAYLIGHT 
By Daniel Johnson 
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DON BARBER of Hendersonville, North Carolina, has built a successful business by 
completely ignoring progress. At a time when countless words are being written 
about improvements in lighting, Don still does all his portraiture with natural 
lighting. 

But that isn’t all. Even Don‘s philosophy of photography is old-fashioned. 
Before going any farther, it may be wise to explain what this philosophy is. You 
can call it anything you like. Don calls it “personality photography,’’ others call it 
“character photography.”’ Both terms fit. 

But speaking in terms of photography today, Don’‘s pictures are not ‘realistic.’ 
A critic friend of mine called them ‘‘posed.’’ You can see from the prints accompany- 
ing this article that his work is an example of photography many people consider 
as dead as Daguerre. 

But Don explains it this way: ‘I’m not looking for snapshots. | believe each 
person has his own personality and that is what | try to capture,’’ and he does some 
things that are also outmoded in capturing this personality. He uses props, and he 
sometimes dresses his subjects to suit himself. 

Taking the position that ‘the photographer knows best,"’ he strives to create an 
impression with his work. Not merely whether the picture is ‘“good or bad," but 
also an added insight into the personality of the subject. In doing this, Don relies 
upon his own judgment. If he sees a striking subject, he will ask him to come in and 
pose. Many of his best pictures were made that way. 

Usually he finds a particular feature 
that appeals to him and he accentuates it. 
“That man had the most striking eyes | had 
ever seen,”’ he'll say, ‘‘so | asked him to sit.”’ 
It’s simple, it's easy, and what is more, it is 
good photography. 

At least judges think so. Don’s pictures 
have been shown throughout the Southeast 
and have taken many prizes. By his reception 
room desk he has an entire showcase full of 
plaques and awards. Among them are many 
firsts and seconds. He has enough ‘Awards 
of Merit’’ to paper a room. Perhaps it is the 
foct that he has not fallen in line that has 
made his pictures so popular. Perhaps 
people want and like to feel that they have 
“personality.” 

Anyway, Don's use of skylights is not so 
reactionary after all. It is a part of his whole 
concept of photography. He still calls his 


Old timers among our readers will look at this 
picture of Mr. Barber’s camera room with affection- 
ate memories. Younger members of the profession 
will merely think of it as being from photography’s 
dark ages. 
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BARBER 


skylights ‘“‘old fashioned,’’ though, because 
only one other studio in the Southeast still 
uses them. Don thinks it is a practice that 
has been abandoned too soon and aside 
from his theory, he has some practical 
reasons for still staying with skylights. 

Primarily, he is concerned with the 
customer's comfort. Posing for a picture can 
be unpleasant at times. Glare, heat, and 
an uncomfortable collar make many portraits 
look like the old tintypes. 
‘“strained’’ expression in 
pictures. 

And one of the markets that can‘t be 
overlooked is children’s photography. Since 
half the work in taking a kid‘s picture is in 


You never see a 
one of Don's 


posing, Don says his 
before it is started. 
billed as ‘Don 
grapher.”’ 


problem is licked 
Perhaps he should be 
Barber: Painless Photo- 


The 


All in all, it makes good sense. 
more pleasant you make posing, the more 
people you will attract and hence, the more 
money you will make. 


‘ 


“Some people,’ Don told me, 
you have to sacrifice detail with 
lighting. | don’t think that is true.’’ 
with his characteristic zeal, 
one of his photographs. ‘Look at the 
texture,’ he said. “I don’t think you could 
get much more detail.” 

And that is the best answer. 


‘say 
natural 

Then 
he picked up 
skin 


Look at 








the pictures. If any detail is absent, warmth 
of expression certainly compensates. This 
adds to the overall effect, which is Don's 
chief concern, anyway — and, according to 
Don, it is not at all hard. “Taking good 
pictures with skylights is just a matter of 
experience. Education is all right, but not 
without a little practical experience.” 

Don has had both. He has been playing 
around with cameras since he was five years 
old. Then after he was sure he wanted to 
be a photographer, he went to school. He 
has been learning and experimenting ever 
since. His latest diploma is from the Winona 
School. 

For natural light photographing, Don's 
studio is equipped with one large skylight 


on the north side. The northern exposure is 


DON 
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necessary, he says, because thus you get a 
maximum of light and a minimum of heat. 
The only artificial light he uses to any great 
extent is a small lamp he “‘spots’’ at crucial 


places. He admits, though, that skylights 
are not a simple matter in a large city. Too 
many large buildings block the light. 

However, whether you agree with his 
method or not is personal. After all, his 
ultimate aim, like that of any other sincere 
photographer, is better photography. This 
is just his method of obtaining it. 

There is only one drawback. Being a 
good photographer does not always assure 
one’s success. The annals of photography 
are probably full of good photographers 
who starved. So, if you are a good photo- 
grapher, how do you go about being a 
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success? 


Don’‘s 


Well, method can be 
summed up in two words: “‘sell yourself.’ 
And “selling yourself’ involves many things, 
at least it does to him. 


For one thing, it involves keeping in 
the good graces of the public. “It is essential 
that a photographer keep in the public's 
eye,’ he stressed, and he has that part 


solved very nicely. 


He has a file of 175,000 negatives 
ready for use in case somebody needs a 
duplicate of a print he has made. “This is 
my exclusive and nobody can match it,’’ he 
said. 

It has been invaluable in his work. He 
likes to tell the story of the woman whose 
husband had been killed in an accident. 
She wanted a picture of him but the only 


thing she had was a fuzzy snapshot and 
part of his head was obscured in that. 


Nevertheless, Don tried to work with it, 
hoping to get a suitable print. Finally he 
decided it was no use and went to bed. 
Later that night he remembered he had made 
a passport shot photo for the husband 
several years before. Searching through the 
file, he found the negative and made her a 
good print from it. Needless to say, her 
delight was ample compensation for the 
extra work. Things like this make his name 
well known around Hendersonville. 


This file gives Don an enviable position 
in the town. With all those pictures he is 
almost indispensable. Newspapers sometimes 
are bought simply for their ‘“‘*morgues,’’ or 


backlogs of old pictures. But even the local 
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newspaper can’t match Don for a morgue. 


Another opportunity he doesn't overlook 
is ““cheesecake”’ pictures. Everybody likes a 
picture of a pretty girl and Don’‘s shots of 
the winners of beauty contests give 
them plenty of opportunity. His latest 
endeavor, a girl in a bathing suit posed 
among dogwood blossoms, was publicity for 
the Chamber of Commerce, but it carried 
his name under it. The picture was published 
in many of the state’s newspapers. 


local 


He took pictures of the state symphony 
orchestra while it was on tour. He sent these 
to their headquarters. He has also taken 
pictures of institutions, particularly hospitals, 
and given them to the interested persons. 
When they are printed, they will bear the 
Barber byline. 


In recent years, his shots of still life 
have attracted so much attention that many 
of them decorate the walls of local restau- 
rants. They hang frieze style around the 
room and can _ be _ identified by Don’‘s 


signature in a conspicuous corner. 


His file also helps publicity. From time 
to time, he digs out old and yellowed prints 
and exhibits them in his window. They make 
an effective display, 
public's attention. 


always capturing the 


The strange part is, all this effort comes 
from a man who really doesn’t need it. 


“Actually,’’ he said, “| have no local compe- 


tition.’ He wasn't being conceited either. 
His studio was founded in 1884. First 
his grandfather, and then his father were 


photographers. This fact alone must prove 














something. A place doesn’t usually stay in 
business seventy years unless it really has 
something. 

But don’t think all of Don's efforts are 
directed toward publicizing himself. He 
works with a missionary’s fervor promoting 
the whole industry. 


He does this because he says “the 
public must be educated. The trouble is, 
most people don‘t know the difference 


between good photography and bad.’’ The 
only way he knows to remedy this situation 
is to talk. And he does, to anyone who wiil 
lend an ear. 

His efforts have not gone unrecognized. 
He is past president of the North Carolina 
Photographers’ Association and has recently 
been elected president of the Southeastern 


DON 
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Photographers’ Association. 

Regardless of his methods, | believe 
he would have been successful anywhere. 
He just naturally likes his work. He expresses 
it this way: ‘Il can’t see anybody going into 
photography just for the money. When | take 
a picture and | know it is good, money can’t 
buy that satisfaction.’ If there is a lesson 
to be learned from Don Barber, it is this: 
hard work, unfailing enthusiasm and capa- 
bility always pay off. There is an additional 
lesson for the reader who will stop to realize 
that all the accompanying illustrations are 
“skylight’’ portraits. As has so often been 
emphasized in these pages, it is not a por- 
traitist’s lighting equipment that is responsible 
for the quality of his work; the important 
thing is his ability to make use of it. 


. aa 
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Blue Ribbon Photograph 


By 
Frederic D. Baldinger, Paradise, Calif. 








By 

Bud 
Moyer, 
Traverse 
City, 
Mich. 


Honorable 
Mentions 


By 

George Philip 
Sauter, 
Glens Falls, 
N. Y. 
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DATA: 


THE EXPOSURE for this photograph was 1/25th second 
at F/11, the film being Super Panchro Press Type B. 
Development was in DK-50 and reproduction is from a 
projection to 8x10 on Kodabromide F-3, the four 
corners of the enlargement being burned in for 10 
seconds. 


CRITICISM: 


OBVIOUSLY OUR subject this month is an exercise in 
advertising illustration and, being without a lighting 
diagram, we must discuss it chiefly from the standpoints 
of composition and attention getting value. 

At first glance one is in somewhat of a quandary 
as to just what the maker was trying to accomplish, 
although we must admit the print does have the 
stopping power that is the first requisite of any good 
illustrative photograph. Very few who turned a page 
in @ magazine, and came across this picture, would 
fail to stop in order to learn what it was all about. 





However it is doubtful that the attention of the 
viewer would be held very long, due to the difficulty 
in figuring out just what message is intended to be 
conveyed, which we assume to be the Kodak Reference 
Handbook and its contents. First, there is entirely too 
much white space. Second, the illustration of the man 
on the booklet Photographic Papers is overpowering 
and completely overshadows the Handbook, not only 
from the standpoint of brightness but 
occupies almost the center of the picture. The shading 
of the corners of the print has 


because _ it 
merely served to 
After all, the main idea is to show 
that all these separate booklets are included in the 
Handbook 
and leave little room for improvement. 


emphasize this. 
The lens work and processing are very fine 


It is only natural that some will ask: ‘Well, if 
what you say is wrong, how would you improve it?” It 
is also a well known fact that it is easier to find fault 
than to do a better job, but we have these suggestions 
to offer. First, remove the book on papers and put the 
Handbook in its place. Second, leave about the same 
amount of white space surrounding the Handbook as 
now surrounds the booklet on papers, but reduce the 
“pulling power’ of all the other booklets by leaving 
less space between them than there is now. Move the 
book on papers to the bottom center, where the one 
on filters is now, and show it only just down to the 
man’s head. Put the booklet on filters where the 
Handbook was. This is only our own suggestion for 
improvement; many readers will have other ideas of 
their own. 

The photographer of today is very fortunate in 
the educational material furnished by the manufacturers 
of the equipment and materials that he uses, such as 
shown here. When the writer started in photography, 
all we had along these lines was a monthly called 
The Photo Miniature. It sold for 25¢ a copy, each 
number was devoted to one specific subject, and it 
was eagerly awaited each month. 
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“For this shot, old man 
he writes, “was perched on the 


Hawthorne,” 
end of a very long and very high boom 
Note size of people on the ground.” 


refinery erection 





At left: A night pho- 
tograph of portion 
of a recycling plant 
at Paloma, Califor- 
nia. Below: Judson 
Hawthorne himself, 
with his ever pres- 
ent quizzical smile 
and ever ready cig- 
ar. 
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STUDIOS 
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COMMERCIAL MAN — AND PROUD OF IT! 


By Tamara Andreeva 


WHILE THERE IS LITTLE outward resemblance between Judson Hawthorne's assortment 

of cameras and a cash register, he has made them pay off like one. One of the few 

exceptionally successful commercial photographers in Los Angeles, California, 
Hawthorne has run the gamut of photographic service and in 
doing so has built a definite prestige for himself as a versatile 
craftsman. Jud Hawthorne is no highbrow illustrator nor does he 
claim to be a specialist in any particular branch of camera work. 
He prefers to classify himself as just a competent all around 
commercial photographer and, so far as he is concerned, whatever 
can be accomplished with camera and lens is only one more job 
to be done, and he stands ready to do it. To be a good 
commercial photographer, he will tell you, one has to be versatile. 
He still remembers one afternoon in the studio when, as he puts it: 
“| had to shoot a picture of a thirty five thousand dollar diamond 
with the place fairly swarming with plain clothes dicks after which, 
and less than an hour later, | had to set up on a podium, light 
and ‘glorify’ a toilet bowl. So it goes!’’ 


While today there is hardly a job he won't tackle or hasn‘t 
already handled, Hawthorne began his photographic career more 
or less traditionally as a portrait man, first at Windsor, Ontario, 





A day shot of the 
tecycling plant 
shown on the oppo- 
site page. This plont 
strips the crude ail 
of byproducts and 
pumps the gas back 
into the ground 
whereupon the gas, 
in turn, pushes more 
off to the surface, 
hence the term “re- 
cycling.” 
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and later at Detroit, Michigan. In 1923 he continued on, building his success on a firm 


Evaporator 


trekked toward Los Angeles but, with a sharp 
eye on the future, stayed away from the 
movies. He established his studio — where 


it still is — in the Bendix Building, in a center 
of printing, advertising and photoengraving 
firms, and began with a partner. When their 


ideas differed, as frequently happens in 
partnerships, Jud bought him out. The 
expartner promptly went broke. Hawthorne 
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units at 


foundation of solid and evergrowing business 
contacts. 

To be a commercial Hawthorne 
says, requires not only ingenuity but a rugged 
constitution and at times a cast iron stomach. 
He has had to shoot many a surgical opera- 
tion but particularly recalls one, lasting three 
and a half hours, on a badly mangled leg; 
only natural light was available and his 


man, 


the American Potash 
& Chemical Com- 
pany plant at Trona, 
Calif. 





camera was an old Deardorff. He can 
remember the flash powder days, too, and 
the time when he decided to use three ounces 
of powder while covering a big banquet. “‘It 
blew off my hat and part of my hair, not to 
mention burning me,’ he reminisces, ‘but | 
got the picture.’’ Not satisfied with keeping 
his feet on the ground, back in 1918 he took 
one of the first aerial photographs from an 
OX-5 Jenny which, he says, ‘was rugged.” 
In contrast, only recently he was strapped to 
a Chriscraft to keep himself from being 
dunked in the sea (he can’t swim) while 
shooting another racing craft with a sixteen 
pound Graflex. Few of his outside jobs have 
been tame. For nearly a year he was official 
photographer for the Ascot Speedway where 
he pictured more than his share of thrills, 
spills and grisly smashups. ‘People chiefly 
attended,’ he remarks, ‘hoping 

would get killed, and they were 


someone 
seldom 


disappointed.” 

It has even been part of his work to 
get his face slapped, at least that was his lot 
for several days while he was seeking, for 
an advertising illustration, a model with a 
saggy, pendulous figure. She was to be 
contrasted with a glamour type wearing a 


particular make of foundation garment. ‘‘You 


can imagine,’’ says Jud, “how | felt about 
going up to a prospect and asking her to 
pose for such a layout.’’ Eventually, however, 
he found a suitable subject and completed 
the assignment. 


In his earlier days, while 
working for a commercial studio in Detroit, 
he learned the hard way that there are 
certain taboos a_ photographer has_ to 
observe. ‘You photograph United 
States currency or naturalization certificates, 
to mention just a couple of prohibited items, 
unless you want a nice, long comfy stretch 
in a Federal pen.’’ The 


never 


man who was 
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At left 
taken 
an oil Above 


Another 
during the 
refinery 


photograph 
erection of 


“This jewelry is the real thing,” 
writes “We have 
photographed pieces valued up 
to $90,000 each and always 
insist that armed guards be on 
hand when we have items of 
this kind in the studio.” 


Hawthorne 
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employing him did not know this and 
instructed Hawthorne to copy the face of 
George Washington from a dollar bill. ‘‘The 
next day the place was taken over by the 
T-men,”’ recalls Jud. “‘They threatened all 
sorts of dire reprisals; they were going to 
close up the studio and confiscate the 
cameras. Fortunately the advertising agency 
which dreamed up the layout was able to 
explain things away but | never forgot the 
experience.” 

Being careful to avoid similar incidents, 
the Hawthorne Studio’s copying camera is 
busy all day photographing plans, docu- 
ments, even paintings. One of his customers 
was §$. Seymour Thomas, famed portrait 
painter, who always brought his paintings 
in for a copy photograph for his own records 
before making final delivery of the original 
to the customer. Even medical and experi- 
mental work comes to Hawthorne. When a 
local doctor was testing the effects of 
vitamins on rats, Jud got the assignment to 
photograph the normal and the vitamin- 
deficient animals, as well as their bones 
after dissection. For this same doctor, using 
a Leica mounted on a microscope, he had 
to make microbiological shots when the 
physician was called in on a case concerning 
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a horse doping scandal at a_ racetrack. 
Samples of the horses’ saliva were taken 
and Jud made photomicrographs in which 
the crystallized dope showed up plainly. 

There is no limit to the scope of 
a commercial photographer's assignments. 
Once Hawthorne had to undergo the dis 
comforts of Death Valley in the summer in 
order to photograph the Maxwell Motorcar 
run through that area. Further to prove the 
car's durability, after driving it through 
Death Valley — the lowest place below sea 
level in the country — he had to drag 
himself, and the Maxwell, to Mount Whitney 
— the highest point above sea level — just 
to show that the old thing would still go. 
“It did,’’ he remembers. ‘‘! didn’t. | was all 
done in." 

In spite of the frequently frantic tempo 
of the work, being a commercial man can 
have its compensations. During World War | 
Jud had the privilege of accompanying the 
late John Philip Sousa, famous composer of 
military marches, and the late Sir Harry 
Lauder, whose renditions of Scottish songs 
will forever be remembered, on a_ bond 
selling drive. Sousa’s outfit at the time was 
known as the Great Lakes Band and con 
sisted of a thousand pieces. Other assign- 4] 


At left: Welders at 
work in a Los Ange- 
les industrial plant. 
At right: **Horton 
spheres’ at Paloma, 
Calif. 
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ments, too, have been both interesting and assignments which involve getting evidence 
exciting. Using infra red film he has made for divorce actions. “l can foresee a better 
photographs of arson jobs for insurance’ end for myself,’’ he says, “than being shot 
companies, bringing to light otherwise almost by an irate husband.” He has, though, served 
invisible evidence of tampering. While photo- indemnity companies with his camera in 


graphing oil fields he has literally hung by cases of claims for robberies. Often fraud 
his heels from hundred and fifty foot high is disclosed when the resulting pictures show 
derricks. As for legal photography he has’ that dust was not even disturbed at places 
done much of that, also, but he refuses where burglars were supposed to have 
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This photograph was 
made to show the 
gold and silver de- 
tail on the stock of 
the shotgun, which 
is valued at $1,200. 





entered. 


But whatever the assignment, Jud warns, 
venturesome and interesting or drab and 
routine, you have to run your studio like a 
business if you expect to succeed. His advice 
to those considering the commercial field is 
that they first secure adequate, all rounded 
experience working for others before starting 
in for themselves. ‘‘Be sure,’’ he emphasizes, 
“that you can produce extra good prints. 
The customer does not care for and is not 
interested in your excuses. All he wants, and 
what he pays for, is a good print.’’ He adds 
that a good printer should be able to turn 
out at least a hundred prints an hour. 


Above all, he urges, try for steady, 
good paying accounts. When he gets a new 
account and finds it is not dependable he 
will not tackle it a second time. ‘Il send those 
to my competitors,’’ he says with a twinkle. 
He kept the Ascot Speedway not because it 
was exciting but because it paid. So did the 
C. F. Braun Company, largest manufacturer 
of oil refining apparatus in the world. That 
one account was good for more than two 
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thousand dollars a month, including every- 
thing from metallography to pictorials and 
human interest pictures. Jud has no patience 
with photographers who “‘cry the blues.’’ “If 
you are going to do the work,’’ he says, 


“you must be paid for it,’’ and he adds: 
“‘No matter how flashy the customer | won't 
accept an order until | 
going to use for money.” 


know what he is 


Prompt collections are an essential to 
the commercial photographer, as Hawthorne 
sees it, because there are so many things on 
which he has to spend money before he can 
make any. Aside from his investment in 
equipment he has to be a carpenter, plumber, 
designer and somewhat of a construction 
engineer. His copying camera, for example, 
is quite a fancy bit of work, what with its 
Folmer & Schwing camera on a twenty foot 
track and five by ten foot revolving copying 
board, and he built it himself. Such ability 
comes in handy when assignments come in 
for ‘‘“exploded’’ views of machinery and the 
like, for which it usually is necessary to build 
jigs and other devices. Then again they are 
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The bed of this lethe is 55’ long. Just for contrast the Hawthorne Studios also photograph a line of jewelers’ lathes, 
with bed lengths of eight inches. 


needed when an order comes in, as one did 
not long ago, to photograph a paper making 
machine a block and a half long. It only took 
a few minutes to make the shot, but getting 
set up for it took a month. The fee made 
it worth while. 


No matter how good you are as a photo- 
graphic technician, Jud will tell you with a 
Jack Bennyish shrug: “You gotta merchandise 
your work.’’ With him this is largely a matter 
of personal contact. His business cards boldly 
state that his photographs are “‘a little better 
than the best’’ but that’s about as far as 
his advertising goes. He does not solicit and 
he has no use for salesmen. He does feel 
that advertising agencies are a commercial 
photographer's best salesmen and he thinks 
that fifteen percent is not too much to pay 
them for promoting a good account. Run 
your studio like a store, he insists. Stores 
collect their accounts in thirty days; do the 
same. Keep your credit good. Discount your 


bills and what you save in that way you can 
spend for something you need. 


Starting new in Los Angeles, Hawthorne 
parlayed a thirty dollar Kodak and a three 
hundred dollar old time Deardorff camera 
into a business income well up in five figures. 
The copy camera he built keeps going all 
day long. He has four Graphic outfits for 
outside work. For overhead shots he uses 
an 8x10 Eastman Commercial camera. He 
keeps a whole battery of enlargers busy, 
from several 8x10‘s down to a Leica, as well 
as three 8x10 contact printers. His lighting 
equipment is more than ample, floodlights 
in the studio and flood and flash for outside, 
but no speedlights, for which he has so far 
found no necessity. 

Comfortably prosperous — he _ gets 
around in a Cadillac — he has accumulated 
his share of worldly goods. More importantly, 
sees it, he has built an enviable 

(Turn to page 59) 


as he 








A GRUTICAL ANALYSIS 





On the whole the technique of both posing and 
lighting was not too good. The pose would be 
improved had the young man’s head been turned 
more toward the camera, which would have helped to 
eliminate the shadow pocket in his right eye. The 
expression is good and shows personality but we think 
the head should have been raised (and the camera as 
well) because that would have helped to shorten what 
here has at least been given the appearance of a 
big nose. 


While the lighting in general is quite well 
balanced, it has been spoiled by allowing the light 
from the flood at left rear (in the diagram) to strike 
the nose. Not only has this made the nose look longer; 
it draws extra attention to the dark eye pocket. There 
would have been better separation had the background 
light been placed directly behind the subject or, as an 
alternative, had the corners of the print been burned in. 

The retouching, especially on the chin, is rather 
coarse and, being necessarily made more noticeable 

DATA: by projection, has resulted in a somewhat unshaven 
‘i appearance. The hair on the side and rear is dull and 

THIS PORTRAIT was given an exposure of 1/10th lacks life; possibly the reflector was not high enough 

second at F/11 on Super XX film, developed 61 or a spot should have been substituted. The collar has 

minutes in DK-50, one to one. The print is a projection nice tone value instead of being the flat white one 

on Opal G, developed in D-52, one to one, for 2% sees so often, but in this case the tie has been lost 

minutes. Three floods (the one at the camera diffused), entirely, being only a formless black mass. 

a reflector and a background light were used as 

shown by the diagram. 


CRITICISM: 


YOUR CRITIC feels sure that the original negative was 
much better than the resulting print would indicate. 
The negative seems to have been well exposed and 
developed, but the print seems to be both under 
exposed and under developed, its tone being cold 
and gray. 
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MORE ABOUT ALBUM “PROMOTIONS” 





TWO SIDES TO EVERY QUESTION 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


IN OUR MARCH ISSUE, under the general heading 
“Free Photographs”. | commented rather unfavorably 
on a free photograph plan originating in Cincinnati, 
Ohio. While there was nothing in the certificate and 
letter reproduced with the article to indicate that the 
sale of an album was involved, | assumed that to be 
the case from a statement made in the letter. One of 
my closing remarks was “we do not think it is either 
wise or good business for professional photographers 
to enter into contracts, plans or agreements of this 
nature.” 


| am fully aware that the modern type of album 
promotion is really an outgrowth of the baby contract 
plan which was very popular — and highly profitable 
— a number of years ago. For that 
reputable studios still use it. 


matter many 
It involved selling a new 
mother a contract, at a price ranging from $7.50 to 
$15.00 depending on the general type of 
done by the studio, which obligated the 
make a specified number of sittings (usually 10) of 
the baby. The first was to be taken when the baby 
was six months old (or when the mother first arrived 
at the studio had she not been solicited over the 
telephone or by mail), the next at the age of one 
year and then, usually, each year thereafter. An album 
was included with the first portrait, the remaining 
photographs to be inserted in the album thereafter. 


business 
studio to 


Although speculative in nature, the plan did not 
involve “free’’ photographs. On the cther hand, aside 
from being a genuine business builder for the future, 
it offered certain definite advantages. 1: The studio 
owner received all the money — and in advance. 
2: The album, though attractive, was comparatively 
inexpensive and cost only a few dollars. 3: Having 
paid in advance for a specified number of photographs 
the customer was almost certain to complete the 
contract and was highly unlikely to visit other studios, 
at least for baby photographs. 4: It was a rare customer 
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who would not order additional prints, or sidelines, on 
the occasion of each visit. 5: The studio built up a 
personal relationship with the customer which led to 
additional business with other members of the family. 
6: The studio also, over the years, built up a valuable 
mailing list. 7: The cost of the contract, paid in 
advance, was enough to cover the cost of the album 
and at least several loter sittings even if the customer 
did not (and this was rare) order additional photo- 
graphs. The success of any such plan depends 
primarily on the quality of the portraits delivered and 
because studios using it were thoroughly 
competent, the selling of additional prints called for 
no high pressure salesmanship. 


most 


There exsisted then, as there does today and no 
doubt always will, that small fringe of studios whose 
interest lies solely in getting the immediate dollar. 
The establishment of a reputation means nothing to 
them because, once they have exhausted the possibili- 
ties of a community or a location, they can always 
pick up stakes and move. For the same reason the 
rendering of satisfaction to the means 
nothing either. Their sole desire is to have a prospect 
enter the studio and there are no limits to the methods 
they will use to attain that end. Quality, likeness, 
permanence are merely verbal tools for their recep- 
tionists to use and if the customer later feels outraged 
or complains, the Better Business Bureau is the only 
recourse. 


customer 


There are several important differences between 
the modern album promotion and the old time baby 
contract or similar speculative sales plan. Chief among 


these — and | can only judge from hundreds of letters 
and complaints | have received through the mail as 
well as what many studio owners have told me 


personally — is that the ethical photographer who 
signs up for such a plan is likely to find himself 
bracketed with many studios, such as | mentioned in 
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the previous paragraph, whose methods are question- 
able. One reason for this is that it is extremely 
difficult for a studio owner to tell, either from 
literature received through the mail or a personal visit 
from a representative, whether the firm or organization 
behind the album promotion plan is itself legitimate. 
Some of them, in business for several years, certainly 
are. But new ones spring up all the time, often using 
names scarcely distinguishable from those of accepted 
concerns or even sounding strikingly similar to those 
of established photographic trade associations. The 
illegitimate outfits are only in business to sell a lot of 
albums at a high profit, in a hurry, and get out. 
Often their salesmen go so far as to use the names 
of established studios as bait, entirely without the 
right to do so. 


Another point is that the salesman may be a high 
pressure artist, selling albums to anyone and everyone, 
distressingly often to people who should never have 
made such a purchase in the first place and could not 
possibly be prospects for the sale of additional 
photographs at the studio. In other words the studio 
owner has no control over the sale of the albums and, 
therefore, over the type of people who are supposedly 
to be his future customers. In addition, many album 
plans bring the studio owner no revenue at all from 
the sale of the album and require him, under his 
contract or agreement, to make anywhere up to ‘!0 
8x10 portraits, one at a time over a period of years, 
free of charge. A more recent development is that 
one of these free photographs is required to be a 
group. Finally it should be remembered that once a 
prospect has bought an album and a certificate or 
contract, and the salesman has gone on his way, if 
any dissatisfaction develops the brunt of it will be 
borne by the studio owner. The fact that the album 
was bought from an out of town firm or organization 
means little if anything to the customer who — nine 
times out of 10 — paid out the money only on the 
strength of the local studio’s name. 

These, then, are the disadvantages and deficiencies 
of album promotion plans in general as they appear 
to me_ personally and also as 
emphasized to me in 
language by my 
friends. 


they have been 
— at times — quite strong 
readers, many of them personal 
At the same time | am compelled to concede 
that album promotion plans do produce business — 
and in many cases for studios that any professional 
photographer would regard as 
respect. 
studios when investigating particular album plans in 
the past. | know that many reputable photographers 
unhesitatingly and prominently mention their connec- 
tion with such plans in their telephone book and other 
advertising. | have seen the literature of some of 
these organizations and have noticed that year after 
year the same studios continue their contracts or 
memberships. In addition to this, and for whatever 
my readers care to make of it, | am quoting below 
three letters which came to me as a direct result of 
that March article. My only changes have been to omit 
the names and cities of the writers. 


upstanding in every 


1 myself have communicated with many such 


These letters raise one question in my own mind. 
During the last year or so, as a result of many letters 
from readers, | have refused the advertising of several 
album promotion concerns whose methods | consider 
to be entirely above board. By doing so, and thus 
failing to make any distinction between such organiza 
tions and others which are definitely fly-by-night in 
character, | em wondering if | have not left the field 
open to the latter and consequently accomplished 
exactly the opposite of what | was trying to do. 
though some readers may disapprove, am | 
closing the doors to what others just as valiantly 
champion as the best and perhaps the only way of 
meeting 


Even 
right in 


itinerant competition? 


From an Ohio Studio: 
1953, a from Youngstown 


approached me on a family album setup, nearly the 
same as in your article. 


In January, man 
| paid him nothing at any 
time, just made a contract to honor his gold certificates 
and give a free 8x10 picture for the album. It was a 
five year plan: 10 sittings including one fomily group 
He purchased his albums from a Cleveland firm | 
know, which told me he paid $6.00 each for them. 
He employed salesmen and paid them $15.00 for each 
album they sold. The customers paid $29.95 for each 
album so my friend only made $8.95 on each album 
and his business overhead had that. 

| handled his July, 
1953 — only six months — and then quit him because 
of his laxity in business and choosing salesmen. 
is a funny twist that maybe you can answer. In that 
period of six months 120 albums were sold in 
name. To this date, eight months after | quit him, | 
have only honored a total of 55 of his gold certificates. 
Of course out of this 55 some have been in several 
times, but what has happened to the other 65? They 
paid $29.95 each and got an album — they are 
entitled to 10 free sittings each. | don’t 


to come out of 


albums from January until 


Here 


my 


get it. 

Did | lose my shirt? Absolutely not. Up to this 
date my average order is just under $18.00 per sitting. 
There have been only six sittings where the customer 
has not ordered extra photographs. | entered this 
an advertising scheme, believing that not 
many albums would be sold but that a great many 
prospects would be contacted. Of course the salesmen 
were to talk up my work and show my samples. 


deal as 


(ke e-« 
From an Arizona Studio 


Regarding the article on album plans in 
March issue, this is our side of the story. 

My husband and | operate a studio in this rapidly 
growing southwestern Arizona town. We belong to all 
the local business and professional organizations, the 
Chamber of Commerce, the Jaycees, Zonta, 
well as the local camera club. Needless to say we 
have our home here, and we are raising three children. 

There is another photographer in 
excellent portrait might add. Before we 
came here he had been putting up a useless fight 
against itinerants who hit this town frequently. They 


your 


etc., as 


town, an 


man, we 


47 


Professional 
Photographer 


September - 


1954 








( ou Sus 
=, om Why 











WE DO NOT PARTICIPATE IN ALBUM DEALS 


Numerous inquiries prompt us to explain why we have never 


accepted the so-called album deals 


[he usual procedure is as follows: 


A professional photographer with an established reputation is ap- 
proached to handle the deal. This makes the sales easier. A house to 
house canvasser may present an album priced around $50.00. The pur- 
chaser is usually entitled to two portraits a year for five, six, or seven 
years. The photographer receives no payment for his labor in produc- 
ing these pictures or any part of the album price. In short the photo- 
grapher receives no compensation unless the purchaser of the album, 


either by choice, persuasion or high pressure buys additional portraits. 


| 
Do you see We want to keep the reputation built up during 


past thirty-five years by continuing our present business methods 


A. H. STREBLER 


Know Your Professional Photographer 











A. H. Strebler, well known photographer of Edwards- 

vile, tll, comes out with some plain language in 

48 this newspaper advertisement (reproduced almost 

full size) explaining why his studio does not enter 

Professional album promotions. This reached us, most appro- 

Photographer priately, while we were preparing the accompany- 
September - 1954 ing article. 





always come around before important holidays and 
seasons so that, as it were, they take the cream of the 
crop. We got together with this other photographer 
and also tried to get something done about these 
in-today-and-out-tomorrow boys, but to no avail. We 
have an ordinance but it only costs these coupon 
selling lads the great sum of $5.00 a day to operate, 
whether they sell coupons downtown or put them out 
through the mail like the accompanying sample from 
a studio whose headquarters are in San Diego, Calif. 
Note the $5.95 offer for 98c! 


People here have been literally gypped. Their 
orders are not delivered as requested and usually 
when the C.O.D. balance arrives, the price is a dollar 
or two or three more than expected. It’s true “there’s 
one born every minute,” but these out of towners 
leave a very bad taste in the customers’ mouths and 
we local photographers suffer because of it. On one 
occasion we learned an itinerant was coming to town 
so we ran an ad in the local newspaper to counteract 
his game. We knew his price was 89c for a photo- 
graph so we offered one free. We had something 
like 200 sittings in two days, which gives you an idea 
of how much business these itinerants are constantly 
taking out of our community. 


Then we were approached on an album plan. You 
may not think it such a good policy, but to us it has 
proven one method of combatting what term 
unethical practices. In fact the last time one of these 
outfits was selling coupons down town, they complained 
to the city tax clerk that the albums were hurting 
their business! So we'll uphold the album. It might 
cost us in the long run — though according to our 
order percentage we doubt it — but at least we are 
accumulating scores of satisfied customers, and if each 
album takes just one customer away from our fly by 
night buddies, we’re accomplishing something. The 
album plan may not be good for photographers in 
some areas but, believe us, it has helped here. 


we 


From an Illinois Studio: 


| wish to take issue with you in regard to your 
article “Free Photographs” in your March issue. As a 
member of both Build-A-Book and the Aunt Mary 
Birthday Club, | think | can state a good word for 


such plans. Between the two we now hove approxi- 
mately 500 album plan customers, which means that 
every year | am going to have 500 sittings and 500 
chances to sell my portraits which otherwise |! 
not have at all. 


might 


So far this year — and | refer to the slack season 
of the year — | have averaged over $6.00 per sitting. 
In a year’s time that will be $3,000 at least or enough 
to pay a great part of my rent and advertising expense. 
In a big city perhaps such a plan would not be 
feasible but in a small town of 25,000 like this, how 
else can you compete with the itinerant? Already this 
year there have been 20 of them to hit this town and 
— | don’t care what anyone says — they do hurt the 
local studio. As my studio is right across the 
from the hotel where they generally set up shop | can 
see who comes and goes and believe me, the people 
they draw are not just the poorer class. | 
many of them drive up in big cars. 


street 


see too 
On one of my album plans | receive a dollar 
service charge for each sitter which at least pays my 
material costs. It’s up to me to produce and sell from 
that point on. For that matter you know as well as | 
that millionaires 
their money from dollar portraits. 


there are several today who made 


You may wonder about the quality of my work 
well, last year two of my portraits won Merits at the 
national convention and so far this year | have received 
11 honors at state conventions and salons. My biggest 
ambition is to become a Master of Photography and 
with this in mind | am enrolled in the Advanced 
Class at Winona this summer. | am already a graduate 
of the Brooks School in Santa Barbara, Calif. 


| have only been in business four years and 
every year have increased my volume as well as my 
profits. Last year | had a 28% 
this year | am way ahead of 
photography, which has 
more than | ever hoped. For example, | have built 
and furnished a new home, completely remodeled and 
equipped my studio, drive a 1954 Cadillac — and all 
except the home is completely paid for. Photography, 
as you can see, has really paid off for me, and to a 
definite extent album plans have helped to make all 
this possible. 


so far 
like 


far 


increase and 
that. | 
rewarded me financially 


really 


CELEBRITIES “BACK STAGE” 








WHEN CANDIDS MUST BE CANDID 


By Mrs. Betty Scheyer 


HOW WOULD YOU LIKE to take one shot only of an 
entertainment “big-shot?” It is all very well to photo- 
graph a celebrity when you have enough time at your 
disposal, but | haven’t met one yet who was not in a 
hurry. This point about being “in a hurry” will rule 


everything you do in photographing celebrities back- 


stage. But don’t be dismayed for 


work in the same manner whether 


you will have to 
it be in their own 
surroundings, at a cocktail party, a night club, or the 
theater. Even in “Clown Alley” at the circus you will 
not have much more pretty 


to get a 


time unless you arrive 


well in advance of show time. In order 
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“Speed is more 
important than 
composition 
when _ making 
candids like 
this,” says Mrs. 
Betty Scheyer. 
At left is Johan- 
na Matz, Vien- 
nese stor of The 
Moon Is Blue, 
starting for a 
spin. At right 
are Le Roi An- 
toine and Chico 
on the runway 
of a_ balcony 
outside their 
dressing room. 
Antoine is ex- 
plaining drum- 
ming technique 
while Mrs. 
Scheyer shoots, 
backed against 
a wall only 4’ 
away. 


50 


variety of shots at the circus you will have to come 
back several 
this regard in the 


times. You may have more 
theater but just the 
to be 


travel 


leeway in 
same your 
“now or The most 
lightly, keep your head, 
make each shot (sometimes you get two) count. 


shooting will have never.” 


you can do is and 


It will not be necessary to load yourself with 
You need enough film, and bulbs for three 
or four shots at the most for a margin of safety and 


you will be 


equipment. 


more efficient because carrying heavy 
weights robs your energy. When | used a speedlight 
in covering a cocktail party of celebrities which was 
being broadcast by tape recording, the portable 
battery case tired me much more than the necessity of 
working under crowded conditions. It required shooting 
at close range, but | learned a great deal — that a 
handicap can be turned into an asset. Nobody could 
hear me give directions, and they were having a 
microphone poked in their faces. 


do was try for 


The thing for me to 
This 
But mistakes can 
be corrected by retouching on prints, if necessary, and 
vignetting the part of the negative you need. When | 
remembered my mistake shot of 
Rupert Hughes wearing glasses, | 


monumental close-ups. 
fast thinking and some mistakes too. 


meant 


in not angling my 


because he was 


asked Akim Tamiroff to face at a three quarter angle 


because he too was wearing glasses. (Fast thinking for 
mistakes too.) included Lita Grey 
Chaplin in developing but 
saved it by vignetting 


My negative which 
in @ group was 
only around 


spoiled 
the edges, so | 
her portrait from the center. 

After that experience | learned | could work just 
as rapidly with flash 
solenoid. It is 


lamps, using a Rolleicord with 
that the camera be 
held against the cheek or some infallible method of 
support be used. Alertness usually kept for technical 
problems should be devoted 


people away 


most imperative 


to keeping and 


and this 


things 


from your lens, means your 
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technique will be well-oiled and not disturbed by 
In my pictures | managed to eliminate 
the cocktail glasses and the rounded shoulders, although 
one shot was improved by the shoulders for it gave 
the effect of a 
mike. 


nervousness. 


crowd around the celebrity at the 


When I was on an assignment for a foreign movie 
magazine to photograph Johanna Matz, Viennese star 
who did the German version of The Moon Is Blue here 
in Hollywood, | was told to give the atmosphere of 
her surroundings. In her apartment there was the 
confusion — lots of people around, while she 
was having her portrait sketched, talking, and hiring 
a Jaguar. In the midst of her posing, the door opened 
and walked in, 


usual 


someone ruining my shot for an 
the cable fell in front of the 
and did a retake. 
Sometimes a shot you do not like will be the one the 
editor will This happened with the shot of Miss 
Matz Flash was used outdoors and a big 
house was in the background but Miss Matz moved, so 
the picture gave an effect of motion. Out of a selection 
of eight shots, two were retakes, but the editor used 
four in the layout. 


unexpected reason — 


lens. But | was aware of it, 
use. 
in her car. 


That was not much to choose from 
but the time allowed was very little. 

Backstage at Ciro’s, popular Hollywood nightclub, 
| met Katherine Dunham, internationally famous dancer, 
in her dressing room while many friends dropped in 
before the second show. 
into a 


| asked if she would change 


costume, but she only changed her turban 


because she was tired. It was a small cluttered room 
with costumes on one wall and a mirror on the other. 
The costumes were logical for a background, and | 
shot, having just spoiled 
two. In the midst of my directions for Miss Dunham's 
posing, the owner of the night club walked in. | had 
to be introduced as a reporter from Haitian newspapers. 


Since | had brought her book from Haiti which had a 


needed time for one more 





picture of her home there | had improved human 
relations, but | did not lose any time. | said a quick 
“Hello,” went on with my directions, and got my one 
and only shot of Miss Dunham! That night | used a 
2%x3Y%, Busch Pressman camera and holders and 
Isopan film. This small camera is easier to handle in 
small places. 


About better human relations — you can give 
much thought to this, because it will be the basis of 
getting better pictures, or at least more cooperation. 
There are several ways to do this and most of them 
are to find a point in common to discuss which always 


puts people at their ease. And remember the subject 


you are about to photograph is usually more nervous 
about the whole thing than you are, anyway. 


If the conversation happens to be “photography” 
the subject will watch you more closely. In one case 
it was Edgar Bergen who has about 40 cameras. We 
spent so much time talking photography that | was 
barely allowed enough to get his picture. He said he 
wanted soft lights and | had no reflector guard with 
me. | borrowed a man’s handkerchief to tie over the 
reflector and the problem was solved. It was dark 
backstage at the Desert Inn in Las Vegas and | was 
without a twin beam range finder, so | gauged the 
distance and took two shots. The first was spoiled, but 
the second was “it.” In it Ray Vincent, photographer 
for the Las Vegas Sun was talking to 
took no chances but 
fashion. 


Bergen, so | 
held my camera in customary 

Georgia Laster had just made her 
Hollywood Bowl and | was the only photographer 
around who wanted her picture. People were coming 
and going out of her dressing room. 
moved by her artistry as a 


debut at the 


| was greatly 
singer and her extreme 


a 


Here Lou Jacobs, world famous 
clown with the Ringling Bros. 
Barnum & Bailey Circus, struts 
his baggy pants and displays 
his rubber ball nose. It’s not 
too easy to hold the camera 
steady, remarks Mrs. Scheyer, 
while watching a face like this 


modesty and graciousness, but | had to pull 
together, because | had just spoiled one shot. | knew 
why, but it couldn’t happen again. 
mirror was 


myself 


Her dressing room 


used as told a 


background because it 
story and thus | got my only shot. 


Backstage at the Philharmonic Auditorium it was 
the first United Nations Folk Ballad Jubilee and Le Roi 
Antoine was there with his Haitian troupe. | have 
some relatives in Haiti, and used this as a point of 
conversation during some of my photography. Since 
there were too many people in his dressing room, we 
used the balcony outside, and this time | 
shots! 


kind and makes up for whatever else is lacking in the 


took four 
Action is always in my mind in posing of this 


way of composition, human interest, and good expres 
sion, but if possible | try for all three. Action adds to 
the picture by focusing the center of interest. In 
Antoine’s picture | directed him to act as if he were 
teaching one of his 


voodoo drummers, inasmuch as 


his work in motion pictures was voodoo scenes in 


Lydia Bailey and others. Along with action there is 
the important point of cropping or composition, which 
must be done either at the time of taking the picture, 
or making the print. In close cropping | can enlarge 
unwanted things out of a background. You can say, 
“why not have the models move?’ Directions must be 


cut to the minimum to fit the time. 


Human interest is a variable thing and hard to 
describe; it can be introduced by a prop or a pose 
but it is of great importance. In the 
Georgia Laster | directed her to hold a 
hand, as if 


picture of 
song in her 


she were rehearsing. Because Katherine 
Dunham’‘s costumes are the piece de resistance in her 
act, | thought of her reaching for a costume. When 


working with clowns | wanted to do something which 


ees 
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had not been done before — show one clown before 
his makeup was applied and also have him pose with 
the youngest clown in the business. This was an idea, 
because the clown who accepted was the oldest in the 
Ringling Bros. Barnum & Bailey Circus, Johnny Tripp. 
Other human shots were of Kathy with the 
clown, as if he were telling her a funny story. 


interest 
It was 
a rare privilege indeed to get an insight into life in 
the circus, and whenever possible | tried to get the 
old feeling of sawdust and the “big top” in the 
background. These were always taken without 
flash, and with yellow filters to darken the sky. 

If there is one thing above any other which will 
help one to get better pictures | suppose it is knowing 
how to influence people — how to be a good director, 
producer and public relations person. 


shots 


My pictures have 


CIVIC ACTIVITY IS 


Three more top ranking 
circus clowns. “Johnny 
Tripp, center, with “Buz- 
zy’ Potts {and the one 
at the right may be A. 
Adler), all laughing oat 
me while | fry to keep 
a firm hand on the 
shutter. Too much front 
lighting here,” are Mrs. 
Scheyer’s comments: 
Most of her outdoor 
shofs are made at 
1/100th second, F/T}. 


been published in and magazines in 
Sweden, Vienna and Port Au Prince as well as here, 
and they know it takes a great deal to make better 
human relationships. with the indi- 
A photographer has to practise to get skill, to 
keep his eye sharp, his focusing rapid, and his trigger 
finger snappy. Don’t let nature take Take 
to nature and find Learn 
something about the supreme moment of expression, 
the right instant, the split second, and, Presto — it’s 
captured on film for all 
and 


newspapers 


Everything starts 


vidual. 


its course. 


animals to photograph. 


time. It takes patience too, 
sometimes called plain, old grit. 
Do you still want to take only one shot, that is, one 
good shot of a “big-shot?’’ Don’t say | didn’t point 
out the pitfalls? | 10 or 12 
don’t 


lots of stamina, 


prefer about shots to 


spare, you? 


FINE - BUT 








DON’T SPREAD YOURSELF TOO THIN 


BY ERNEST W. FAIR 


SAM SMITH WAS ALWAYS READY to accept a civic 
chore in his community. His life through the years had 
been a succession of chairmanships and active work 
in every phase of the community's life. He was ever 
generous with his time to do a iob when no one else 
could be found to accept the post. When he died 
they erected a stone memorial in the public 
square as a tribute to his self sacrifices for the good 
of his community. 


small 


The man who gave that 
Jones. 


climbed 


tribute on 
colleague, Jim 
children 


the verbal 


particular occasion was his 


Afterward Smith’s widow and two 
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into their ancient Ford and started home to the rented 
house they wondered how long they would be able to 
keep. His so absorbed in her problems 
that she failed to notice Jones zoom by in his new 
Cadillac and drive in the drive of the big new ranch 
style home he had just built. 


widow was 


It was a very familiar situation. One man gave 
his ail to outside activities and sacrificed his chances 
for a successful and profitable business life while the 
other concentrated only on the latter to acquire 
comfortable security for himself and his family. 


Which man followed the right course? That's the 





question every photographer must answer for himself 
not once but many times. There’s no doubt but that 
each of us owes a measure of responsibility toward 
the community in which he lives; a contribution toward 
assurance that he will have a decent city in which to 
reside and bring up his family. But he also has a 
great responsibility to those who are near and dear 
to him, and dependent upon him, in providing them 
with security. 


Taking either of the extremes practised by our 
fictional photographers, Smith and Jones, is 
answer. This requires complete sacrifice of one for 
the other. The very contribution each of us fails to 
give to his community life, as an individual, may be 
the one tiny bit on that 
downward. 


not the 


the balance scale tips it 

We've asked many executives, who have found 
the happy medium between the two extremes in their 
own lives, what steps they took to find their personal 
answers to the problem. 
here 


From the replies they have 
are we 


individual 


suggestions 
cases. 


can adapt to our own 


“Set a definite limit and stay within that limit.” 
Smith probably could never say “No” to any request. 
He began with one such activity which hurt his business 
life only slightly. But soon there came a second, and 
a third, and many others through the years until he 
found himself more of an unremunerated community 
worker than a practical business man. 


It is therefore of the utmost importance that a 
decision be reached as to the exact amount of time 
we can give to such work without measurable damage 
to our business and that we then stick to that limit no 
matter how much pressure is put upon us or how badly 
a job goes undone because no one else can be found. 

Photographers who follow this find their 
business life seldom hurt in doing so. They see to it 
that one job is finished before they take on another. 
Under no circumstances do they make an exception to 
the the addition would exceed their 
previously established quota. 

“Divide up your activity.” There are many 
personal assets to be obtained from charitable, civic, 
lodge, church and all such activities. When we 
contribute a little to all we receive part of the return 
that comes from each. 


rule 


rule when 


When we concentrate on one 
we benefit only from that and are able to contribute 
to it alone. It is generally agreed that the previously 
mentioned time allotment should be distributed as 
widely as possible rather than entirely spent in one 
activity. 

“Be a member — not a chairman — of 
The chairman’ usually has the time 
consuming chores to do; no job to take as a steady 
diet. When we make our contribution as a committee 
member it can always be flexible; as a chairman the 
work must come first and other things secondary, even 
our business. The photographer suddenly finds 
himself overloaded with such activities can readjust 
them to the proper level if they are confined to work 


such 
activities.” 


who 


on committees. If he has the top spot in a number of 
such activities such a readjustment is almost impossible 
because of of his both 
with respect to the success of that particular activity 
and his own business. 


the after effects withdrawal 


“Start easy — add to it through the years.” A 
number of successful older executives have this advice 
to give others from their own experiences. Basically it 
calls for a program of just one single outside activity 
at the start, then adding to this as the years go by. 
Additions security 
attained for one’s family, i.e., the more of that security 
acquired the that 


goal and the more community 


are governed by the measure of 


less attention need be given to 


can be donated to 


betterment projects. 


“This way, also,” 
executive told us, “and to the definite advantage of 
the projects in which you are working. 


works out in another one 


In your early 
years you contribute to these with only a portion of 
your abilities direct efforts 
But in years 
this has been accomplished so your mind has greater 
freedom toward positive 


because you 
toward building your own business. 


must your 


later 
effort in such activities. 
Certainly it is better for a photographer to do nothing 
at all than make his contribution a half hearted one, 
for neither the project nor he himself benefits under 
such conditions.” 


Needless to say we can also secure more effective 
cooperation from our fellow workers in such activities 
after we have acquired maturity and success than we 
could receive before. 

“Make 
projects 
foolish 


contribution to 
repeatedly told that it is 
to sacrifice one’s time and effort in projects 
which have no lasting benefit to the community. There 
are 


your time worthwhile 


only.” We were 


so many worthwhile programs begging for 


all of the time one can always be located. 


help 


Our personal sacrifice can pay little return unless 
something good and this 
expenditure. time 


lasting is accomplished in 
who 
and money to frivolous projects of this nature helps 


neither his community nor himself. It 


The photographer contributes 
is often difficult 
to make a decision as to the value of any project under 
consideration but one good rule is to pass judgment 
on a basis of the community benefit received from our 
work therein. 


“Leave highly controversial to others.” 
These are the ones which always demand the most and 
repay the least to the men and women therein. There 
are so many individuals who actually enjoy working in 
such projects that 


others. In controversial 


activities 


time to 
the 


we can best devote our 
projects we always 
risk of alienating friends and fellow citizens. Usually 
the upon which the controversy is based 


overpowers the sum of the good in the project, which 


run 


element 


winds up in useless expenditure of energy fighting an 
opposing faction while nothing at all is accomplished. 
A few experiences of this nature can often prejudice 
any photographer against all 
kind; and that in itself is not good. 


organizations of every 
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“Avoid those that demand business hours.” A 
few such projects require participation during the day 
hours. When this involves even more than an hour of 
time it can seriously damage one’s business. Usually 
for every such daytime hour we actually devote to such 
an activity we must contribute one or more going to 
and from the location or readjusting ourselves to the 
routine of our business. Best procedure, therefore, is 
to avoid such activities and concentrate only on those 
which can be handled during evening hours or in 


other spare time. 


“Apply your effort well.” Each of us is in possesion 
of individual talents and acquired knowledge. When 
we participate only in activities where these talents 


and experiences are most needed we accomplish the 
greatest good with our 
something about 


effort. When we enter into 
faintest 


effort 


which we have only the 


knowledge we are not only wasting our own 


but probably depriving the project of the value it 


. 


casi, Jokinen hips a AD SD AT NO ES 


individual 
possessing the required knowledge or capabilities. This 
is particularly true in our earlier years when we must 


could obtain from the services of an 


limit the amount of time we can give to community 
activities. 


There are, of other 
which into any photographer's 

The man without children should give more 
than the with parental responsibilities. 
Sidestepping the obligations of companionship toward 
one’s children in favor of some civic activity never has 
merit. Each of us has 
which must be considered. 


course, and more personal 


factors should enter 
decision. 


time man 


many such personal factors 


Our problem is to find a sensible and practical 
application that permits us to repay the values we 
receive from our community life without finding 
ourselves in the position of either of our fictional 


characters, Jones or Smith. The foregoing experience 
proven advice can help find that solution. 


ARE COMPETITORS HUMAN? 








SOME FIRST HAND TESTIMONY 


BY VERNON BOOTH 


| HAVE JUST FINISHED reading the article by Ernest 
W. Fair, entitled “Are Competitors Human?” in the 
PROFESSIONAL PHOTOGRAPHER, that 
should be added to what he said because if 
competitors will cooperate as he suggested 
be a lot simpler and photographers in general will be 
better off. To prove that | 
talking about, let me relate my own experience in our 
town of 13,000 population. 

When | 1950 from a location in 
another town only six miles away there were already 


April and feel 
more 
life will 


a lot know what | am 


moved here in 


two other studios, though one was for sale and closed 
about later. The owned and 
operated by a man whom | am today happy to call by 
his first name of “Don.” 


a month second was 
It was typical of the average 
studio across the country. 

At the time | opened my new place, only a block 
away from him, he had visions of having to fight to 
remain in business. He assumed | would use my more 
modern (or luxury type) studio to attract his customers 
and then keep them by using cheap prices, all of 
which he had been through before. Also our dealings 
had been strained by the fact that | had 
already been doing the school annual work here for 
several years and he wanted it to the degree that he 
delayed my shooting one year while he presented a 
formal bid for the work, even though 
the contract. He 


initially 


| already had 


could only see a “dog eat dog” 
future ahead. 
| think the first that altered his attitude 


was his discovery that my prices were set at a higher 


thing 


figure than his. In other words, | wanted the “carriage 
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trade’ and obviously was not out after all the business 
there was to be had. 

Then, 
prices were too 


after a few months, | decided that my 
they were only slightly 
had established during the last 
“recession.” Also, | came to the realization that | was 
guilty of practically giving away my 3x5 portraits. At 


the same time | knew that a raise in my prices would 


low, in fact 
above the figures | 


make such a difference between his and mine that | 
would lose more customers to him than | could afford. 
Remember, our population is only 13,000. 

The obvious solution was to go and see him, which 
| did. During our conversation | suggested that we 
each raise our prices proportionately, and especially 
on 3x5‘s. When | succeeded in convincing him that | 
hadn't the slightest desire to put him out of business 
and that | honestly wanted to cooperate with him, he 
decided it wouldn’t hurt to go along with me and we 
both raised our prices. The result? The public didn’t 


known the difference — or 


care; both of us made 

more profit with no extra work and our friendly 
relationship began to get under way. 

Next came the school annual feud. This took 


almost a year to work out, but now it has been settled 
to our satisfaction. 
out difficulties and 


mutual By gradually straightening 
frankly discussing problems, we 
finally became very good friends to the point where 
now, though | necessarily have to speak of him as a 
competitor, | always do question 
mark after the word. All of the above is actual fact 


so with a mental 


and while of course no two competitive situations are 


ever alike, | have mentioned these quite personal 








ene 





details to prove what can be accomplished even under 
conditions that, at first glance, don’t look at all 
promising. And so, for those who still may not believe 
in cooperation, let me quote a few advantages that 
may help to change their minds. 


‘ 


both operate “one studios, 
meaning that in both his place and mine there is only 
one person capable of shooting and processing. This 
also means, in many communities, that when sickness 


Don and | man” 


strikes a studio owner he is just plain out of luck. 
That isn’t so in our town. For one example | remember 
the time | was flat on my back on the day of a big 
funeral which | had undertaken to cover in stereo. 
All | had to do was to call Don and ask him to shoot 


it for me. | made $50.00 while sick in bed. 


| started shooting weddings in stereo and then 
found | couldn’t handle stereo and black and white at 
the same time and do justice to both. So — Don shoots 
right along with me and gets a percentage. There are 
unending opportunities for cooperation with profit to 
both. Every photographer now and then finds himself 
faced with two jobs that have to be done at the same 
time. Believe me, it’s nice to have someone you can 
trust to handle one of them. Incidentally, to cover 
such cases, we have worked out an understanding that 
if two simultaneous assignments are local, one will be 
referred to the other studio, while if one of two jobs 
happens to be an out of town order, either of us will 
shoot for the other studio. 


Mr. Fair mentioned in his Point 6 that one should 
discuss competitors in laudatory terms. | definitely 
agree on this and so does Don.. In his Point 7 Mr. 
Fair advises congratulating a competitor on any honors 
he receives, “even on such a thing as his being 
featured in an article in this magazine.’’ Funny, but 
Don almost gave the editor of our local paper heart 
failure when he took the December, 1952, 
THE PROFESSIONAL PHOTOGRAPHER over to him, 
explained that | had been featured in it, and told the 
editor he thought it deserved good newspaper coverage. 
The editor still isn’t able to understand why Don, my 
“competitor,” should want me to have free publicity. 


issue of 


Another thing in our relationship that is extremely 
important is that we are so often seen together on jobs, 
having a cup of coffee together in Don's studio or 
mine, etc. As a result the local people accept the fact 
of our friendship and don’t feel embarrassed at coming 
to one of us for a sitting and then going to the other 
studio the next time. Certainly | would far sooner see 
one of my former customers go to Don than have him 
go to some nearby town or patronize an itinerant due 
to the mistaken idea that his visiting my local competi- 
tor might offend me, and Don feels the same about it. 


Actually we aren’t competitors in the normal sense 
of the word. We are just two competent photographers, 
each of whom works for the other occasionally and is 
available without being carried on the payroll. Also 
we can borrow anything from each other, which means 
that much to handle 
without either of us having to tie up a lot of additional 
capital. 


extra equipment emergencies 


Believe me, that’s a happy situation, not to 


mention being able to call on each other for supplies 
when something unexpectedly runs short and the 


nearest stock house is 250 miles away. 


As a final clincher, so long as Don is here | don’t 


have to worry about someone else moving in and 
Neither does Don. | 
readers will say: “It won't 


"" 


cutting my throat. know that 


many work with my 
competitor Don and | say: “Just try it to the best of 


your ability. It will work.” 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item we 
can use for this department. Stunts, gadgets, 
formulae, short-cuts, just so long as they are 
original with you. Long or short, illustrated if 
necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











BELT CLIP FOR EXPOSURE METER 
BY G. M. BROADHURST, JESUP, GA. 


After having dropped and broken two Weston exposure 
third for a 
spare, | decided to do something about it as the illus 


meters, necessitating the purchase of a 
tration shows. The metal clip is from a key chain which 
| bought at the local dime store; the small scrap of 


leather which holds the clip was sewn on the meter 
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case by a shoe repair man. Before inserting the one 
prong of the clip | squeezed a bit of Weldwood glue 
under the leather to make the clip a permanent part of 


the case. Now meter and case slip on my trouser belt 
and can be instantly put on and removed. The meter 
is out of the way until | need it and is no longer 
likely to fall out of my pocket and smash against the 
camera case as happened the last time | broke one. 


BETTER FIXING WITH LESS WATER 
REPRINTED FROM THE CLEVELAND ( OHIO ) NEWS 


As is customary nowadays with so many big city 
newspapers, the Cleveland (Ohio) News publishes a 
weekly photographic column, expanded since __ its 
beginning a few years ago to a full page. With 
water shortages in the summer months plaguing so 
many cities and in view of steadily increasing water 
costs, the following item struck us as well worth passing 
on. We have not tried this ourself but The News has 
quite an elaborate photographic department and would 
hardly have printed this without testing it first. 

The idea is to eliminate the practice, customary 
in many studios, of having wash water running almost 
constantly in the darkroom and the claim for the 
following is that in addition to reducing water 
consumption materially, print permanence is actually 
improved. We quote: 

“When the prints have been fixed for the time 
recommended, soak them for two minutes in a tray of 
clean water. Then give them three minutes in a bath 
of two ounces ordinary table salt dissolved in 20 
ounces of water. Drain the prints and place them in 
another tray of clean water for three minutes. Drain 
again and place in a second tray of clean water. Five 
such baths of clean water will do the trick. The salt 
converts the hypo in the emulsion and paper into 
another form of salt which dissolves much more quickly 
and surely. Then each clean bath further dilutes the 
remaining salt.” 


The Marketplace 


(Continued from page 24) 





Porter Mfg. & Supply Co. announce two improvements in 
their complete line of Porter film binders. Due to new 
stamping method smooth, clean window edges are assured In 
addition self-sealing adhesive on binders is now protected 
with new covering, easily and instantly removed so_ that 
minimum amount of pressure is required to insure positive, 
permanent seal without crawling or buckling of transparency 
during projection Prices start at $2.00 for box of 50 2x2 
binders; also availab'e are 2%x2%, 3%x4 and stereo. 


LT Products are now distributing nonoxidizing, nondeter 
iorating LT Developers, made by Graphic Economy Developer 
Co. in four types: LT-15 for contrast, LT-17 for medium 
contrast, LT-30 for soft, LT-18 for extra soft May be poured 
into and kept in open tray over night, used repeatedly until 
maximum of 80 to 100 8x10 negatives have been developed 
per gallon of solution Odorless; no harmful ingredients 
Sample size to make one quart costs $1.00 
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The new, small, Pax 
35 camera 


Photographic Importing & Distributing Corp. presents 
smallest 35mm rangefinder camera made — Pax 35 — only 
4%2" long, 2%" high, using standard 35mm cartridges, taking 
full size double frame 24x36mm negatives and transparencies. 
Has coated, color corrected 45mm F/3.5 lens in helical focusing 
mount, with focusing lever on bottom for easy handling. 
Rangefinder is superimposed image type. Has great depth of 
field due to short focal length. Cocking type shutter has four 
speeds from 1/25th to 1/150th second, with shutter release 
and automatic frame counter on camera top. Has accessory 
shoe. Compur type terminal on body front provides internal 
synch. of zero delay, permitting use of both flash and speed- 
light. Though amazingly compact, has still other features. 
Price $49.95, case and strap $7.50. (Illustrated) 


: E. |. du Pont de Nemours & Co., Photo Products Dept., 
Wilmington 98, Del. will send on request, without charge, an 
attractively printed handy reference folder containing sensito 
metric and processing data for their negative, sound recording, 
reverse positive, duplicating, and special purpose motion picture 
films. The sheets are punched for insertion in standard three 
ring notebooks 


Chiefco, Inc. present their new Little Chief Infra-Red 
Glossy Dryer, designed for fast, high grade volume production 
Curling, buckled edges and flecking of emulsion are eliminated 
by entirely new method of heating chromium ferrotype plate. 
Works so rapidly that one 8x10 print will dry in 15 to 30 
seconds required to squeegee next print. Constructed of stain 
less steel, aluminum alloy and brass Requires no special 
installation or even basic maintenance 


. Eastman Kodak Co., Rochester 4, N. Y. has now set price 
of $84.50 (tax included) on its new Kodak Stereo Camera, 
shown for first time at Chicago M.P.D.F.A. convention last 
March. Extremely simple to operate, camera has matched 
F/3.5 Kodak Anaston lenses and is equipped with new ‘‘no 
threading’’ Kodak technique for rapid loading 


Industrial Timer Corp. is again producing all metal 
Time-O-Lite Contact Printer featuring builtin automatic synchro 
nous motor driven timer, temporarily withdrawn from market 
due to material shortages during Korean war Once set for 
any required time by operator, timing mechanism automatically 
turns on printing lights when platen is pulled down, turns them 
off at end of required time and immediately resets for next 
print Red pilot light on front panel notifies operator when 
time has elapsed; goes off when platen is raised Made of 
welded heavy gauge steel, finished inside and outside with 
chemical resistant, finished in baked gray enamel 8x10 size 
Numerous other features. (Illustrated) 


The Time-O-Lite contact 
printer. 





The Omegalite lamp- 
house. 


. . « Simmon Brothers, Inc., 30-28 Starr Ave., Long Island 
City 1, N. Y¥. have added to versatility of their growing line 
of Omega enlargers by making Omegalite Lamphouse available 
for Automega B-5 and Omega B-6 models. This lamphouse, 
called most advanced diffused light source for enlarging yet 
developed, utilizes 8%” fluorescent lamp, providing uniform 
light distribution and high light output, making for high 
printing speed. Color temperature is 4,500° K., ideal for 
black and white bromide and chlorobromide papers, Varigam 
and color work. Produces exceptionally clean enlargements, 
slightly less contrasty than those made with condenser 
illumination; reduces need for spotting by suppressing surface 
scratches, dust, retouching, etc. May now be bought separately 
for $42.75. Omega B-6 with Omegalite lamphouse as standard 
equipment costs $119.50; Automega B-5 $144.50. (Illustrated) 


Metalphoto ‘Corporation has taken over complete rights 
to manufacture and sell photosensitized aluminum sheets 
originally developed by Horizons, Inc., announced on page 50 
of our May issue. 


Pako Corporation, 1010 Lyndale Ave., N., Minneapolis, 
Minn., finding that steadily growing demand for their concen- 
trated glossing and flattening print solution Pakosol has effected 
economies in purchase of raw materials and in production 
costs, are passing on those savings in reduced prices. Gallon 
prices has been cut from $7.75 to $6.65 with reduction on 
four-gallon case from $23.25 to $19.95. Quarts have been 
lowered from $2.10 to $1.85; 12-quart cases from $18.90 to 
$16.65. 


eras American Products Co. has new four lamp unit for 
attachment to camera or tripod called Safe-Lock Folding Action 
Lite, made of hand polished aluminum, weighing only 23 
ounces. Swings open for action in 10 seconds; folds away 
without removing camera or lamps. All lamps are above 
camera lens, may easily be adjusted for bounce lighting. Each 
socket has builtin switch, wiring is U.L. approved. Can also 
be held by handle. Four lamp unit #504-B, without lamps 
but with 9° heavy duty cord, $8.95; two lamp unit $5.49. 


Rudsco Sales Corp. offer ingenious Rudsco Professional 
Developing Holder, holding full 12 sheet film pack, in 4x5 
size at $18.00, 5x7 at $22.00. All stainless steel; accepts 
each sheet film, with black paper backing attached, in 
individual compartments so sheets cannot touch, stick together 
or scratch and with emulsion side not touched by fingers or 
metal of holder. Specially embossed finish insures proper 
solution contact with film. Entire holder being lifted from one 
solution to next simplifies agitation, time and temperature 
control. 


Tradisco, Inc. announces 2'/4x3'/s Fo-Graf-Fek Press Type 
Camera for press and general commercial work. Designed by 
photographers for photographers, features modern design of 
durable aluminum construction; lens board rises and falls 1%", 
moves laterally 1%”, has 30° tilt, 45 swing; precision 
machined light tight revolving back with automatic stops for 
horizontal and vertical positions; perfect balance; rugged 
carrying handle; pure rubber bellows, water and wear resistant, 
normal extension 6”, double extension to 9” with accessory 
tubes; predrilled for installation of Kalart or Hugo Meyer synch 
range finders; 2%" square interchangeable lens board, securely 
held but easily removable; easily fitted with any type synch 
flash equipment. 


The new Reel-Tainer, 
which eliminates car 
tons and cans. 


APT Corporation offers new automatic threading 8mm 
movie reel, called Reel-Tainer which also, being its own 
container, requires neither cartons or cans. End of film is 
dropped in reel as it turns on projector and is secured by 
series of nibs which catch in sprocket holes, being wound 
tight immediately through exclusive clutch arrangement in reel 
core. Tight fitting circular ring cover fits over reel when not 
in use. Film is exceptionally well protected against dust, lint 
harmful light rays, mold, fungus, rust and corrosion Also 
will not demagnetize magnetic sound tracks Price $1.25 for 
8mm, 200’ size. (Illustrated) 


Acme Viewer Co. is out with two new popular priced 
viewers, both available at quantity rates to commercial users 
Acme Stereo Viewer accepts all standard cardboard, glass and 
metal slide binders. Has curved light collecting screen gathering 
light from all angles and distributing it evenly over entire 
transparency; matched lenses; standard interocular lens spacing 
Image is always in focus because of unique optical system 
Made of black polished polystyrene, retails for $1.25 Acme 
2x2 Viewer, offering same features, scientifically designed and 
precision made, retails for 98c. (Illustrated) 


Two new Acme view 
ers, one for stereo 
and one standard 


; Jen Products, Inc. have added three new features to 
their Jen B-C Pocket Flash line. Now incorporated in each unit 
are builtin test lamp and circuit tester, direct reading flash 
calculator, and sturdy camera stand Flash calculator features 
dial mounted on rear of flash unit; one turn of dial to guide 
number in use yields correct aperture settings for any camera 
to subject distance 


Moviette, Inc. has added to line of transparency illumi 
nators new Commercial MF Model Vuette, in zes from 4x5 
up to 20x24. Highly color corrected with special daylight lamp; 
viewing surface at 90° angle; removable ledge permits placing 
films in front of viewer for rapid display. Finished with neat 
narrow, oak frame. 8x10 size $10.95 well packed for shipment 
(Hlustrated) 


Moviette adds this new 
Vuette to its line 
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Heico’s latest — 
Perma-Wash 


Heico, Inc. offers Perma-Wash for high speed permanent 
washing of films and prints assuring permanency with 
precision, accuracy and 


same 
simplicity as developing and fixing 
Films and prints, on removal from fixer, are rinsed in fresh 
running water for few seconds, then placed in bath of three 
ounces Perma-Wash in one gallon water and left three to five 
minutes. They are then rinsed in fresh running water for three 
to five minutes before drying Five minute Perma-Wash and 
three minute water rinse will produce films or d.w 
permanence 


prints of 
equivalent to two hours 
Five minute Perma-Wash and five minute rinse will 
assure 50 year permanence. Cost is less than ‘2c per square 
foot. Available in quart units sufficient to make 10'% gallons 
working solution and gallon units to make 42 gallons working 
(Illustrated 


washing in running 


water. 


solution 


Hauman Instruments Co. announce Hico-Lite Model 109 
Speedlight, claimed to be most advanced and first to eliminate 
hot spots completely, due to new type reflector diffusing light 
evenly over entire field, permitting 40-50 guide number with 
Kodachrome, 260 with black and white Flash duration is 
1/1,000th second at five second intervals. Two models, each 
in leather case with shoulder strap Model 109 is completely 
integrated package with lamp head as well as power supply 
in case; Model 109 Pro has power supply only in case with 
lamp head attached to camera In either model lamp, power 
supply, case, cords and batteries weigh only five pounds By 
means of exclusive spring mounted foot, will fit any camera 
having accessory shoe L type bracket is available for bounce 
lighting and for mounting to cameras without shoe 
guide on back of Flashtube, developed 
exclusively for this model, is guaranteed for life, has produced 
over 1,000,000 flashes at 15 second intervals without 
to tube. Powered by two 240-volt dry batteries yielding 1,200 
to 1,500 flashes A.c. power pack available as accessory 
Sealed tight light unit is shock proof, weather tight, vibration 
proof. Power supply is safety designed so high voltage shock 
is impossible. Cost of either model, $109.50 


Exposure 


lamp housing 


damage 


complete, only 


FR Corporation has added to line of liquid darkroom 
chemicals FR Electronic Flash Developer and FR Wetting Agent 
First is quick working fine grain developer for any film 
exposed with speedlight; maintains maximum possible emulsion 
speed without excessive contrast or coarsening of grain; 
shadow areas, crisp highlights, 
excellent texture and tonal quality Is used one part to three 
of water Eight ounce size costs 39c, 32 ounce 99c, 160 
ounce $3.80 Wetting agent is highly concentrated, economical 
solution (one part to 200 of water) which, by removing surface 
tension, clean running off and prevents water spots, 
usually caused by bubbles, on both black and white and color 
film. Used on prints before ferrotyping it results in 
even gloss due to uniform, 


or cylinder 


produces clearly rendered 


insures 


improved, 
close contact of print with plate 
Also valuable as prebath for film before develop 
ing Comes in eight ounce size at 39c. (Illustrated 


A new speedlight 
developer and a new 
wetting agent, both 


from FR Corporation 
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Paasche Airbrush Co., 1909 Diversey Parkway, Chicago 14, 
Ill. introduces new Type V Jr. Airbrush, intended primarily for 
those doing detail work requiring frequent change of colors as 
in portrait coloring or commercial photo retouching. 
drop of color in well is sufficient for many jobs. 
line or dot is produced 
atomized fine spray. 


Single 
Either fine 
widening into perfectly 
Accurate and fast; easy to clean. For 
details write for Catalogue 1-53 


Stereo in the Studio 


By Russell C. Hanson 


instantly, 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











TO ENGAGE SUCCESSFULLY in the stereo branch of 
photography for profit, the alert professional makes it 
his business to learn everything possible about the 


services he should and can offer to his 


clients. Just 
about the time one feels he is doing a complete job, 
along comes someone with a fresh idea that opens a 
new avenue of service and income. One proven way 
to gain this extra knowledge is to ask questions. I'll 
be happy to answer when possible, or will attempt to 
find out the answer elsewhere when necessary. 

This month’s included 


for the name and address of 


mail bag several requests 
company that 
Others have 
expressed some doubt as to a convincing argument to 


substantial 


some 


produces satisfactory stereo duplicates. 


commercial accounts who hesitate under- 
stereo sales kit program because they feel 
the idea is a one-shot proposition. By that | wish to 
selling the stereo way 
definitely feel that stereo loses its punch after making 
one call on a customer. 

Getting back to stereo duplicates briefly, | don’t 
wish to infer that | 


taking a 


infer that some organizations 


have seen samples of everyone's 
work in this field, but most of what | 
been miserable. 


have seen has 
Now at long last, I’m ready to admit 
that | may have been too hasty in condemning the 
practice; in fact, I’m willing to state that | 
probably looked at dupes in 
without realizing it. 


have 
numbers of the past 

Naturally, when one has an original in his hand, 
the difference is all too noticeable. Sometimes profes- 
sionals fail to realize that customers are more interested 
in the subject matter, and the lower price for dupes, 
Also, 
stereo operations, the 


than in the artistically correct color duplications. 


in the case of large scale 


viewing public never sees the original and hence has 
no yardstick to measure by. 
In a recent issue of THE PROFESSIONAL PHOTO- 


GRAPHER | mentioned 
Hollywood, Calif., as the source for a new mailer 
viewer that should open the door to wide scale stereo 
operations, and be a profitable addition to the stereo 
candid wedding business. | might add that the viewer 


Nestor Productions,  Inc., 





by no means takes the place of quality battery lighted 
viewers now on the market, but it does meet the need 
for an inexpensive viewer to send along with stereo 
slides to distant friends, and customer 
prospects. 

In response to my query about stereo duplicates, 
which seems requisite to the success of this mailer 
viewer idea, | learned that Nestor’s have been making 
color duplicates for almost 17 years. The lively samples 
sent to me indicate this company does far better than 
average work. Whether or not they cater solely to 
large orders, | do not know. 
sionals could use wedding dupes, numbering around 
two or three of possibly 15 or more slides. | suggest 
interested readers contact the company for more 
information. 


relatives, 


| imagine that profes- 


In answer to the question about stereo sales kits 
losing their punch after the initial to a 
customer, let me tell of a reply | just received from a 
former stereo customer of mine that went into the 3-D 
idea in a big way. The vice-president pointed out 
that the company’s stereo program is still going strong, 
and that they have just sent out 13 additional slides to 
revitalize the salesmen’s presentation. One difference 
in the continuation program is that it tends to break 
down to the local dealer 
professionals living in the localities serviced by this 
company have been called upon to take stereos of 
local equipment and Additional shots 
were made also by various plant photographers from 
time to time. 


showing 


level. However, that means 


installations. 


This executive admitted that the stereo presentation 
technique does lose some value once 
prospect, but that it can be corrected 
are added periodically. This is a strong point to 
mention to commercial prospects because it counteracts 
the negative thoughts about implanted by 
dispensers of other types of and advertising 
gimmicks. 

In succeeding columns it is planned to bring out 
further discussion about stereo services, and also to 
relate more experiences of other professionals who find 
stereo a profitable supplement to conventional photo- 
graphic work. 


to a 
if new slides 


shown 


stereo 
sales 


Judson Hawthorne 
Continued from from page 44 


reputation and enjoys the respect and friendship of his 
competitors. The answer very probably lies in his 
flat statement that he is “proud to be a commercial 
photographer.” 


Equip With ARKAY! 


ARKAY LOADMASTER WASHER 


100% stainless construction — 
water powered. 10 gal. water 
capacity giving 6 fresh water 
changes per hr. Takes 100 
8x10 prints at one loading. 
Full Price $83.95. 


Send For Catalogue PR-1 


ARKAY CORPORATION 


1572 South First St., Milwaukee, Wisc. 








QUALITY RETOUCHING. Good service; reasonable rates. George 
Klein, 52 Piquette, Detroit 2, Mich. 9-1c 


HELP WANTED — YOUNG MAN for quality printing, retouch 
ing, candids, commercial and portraiture. Give training, ref 
erences (one employer), experience. Speedlights, air condition 
ing, good working conditions. Business district. Shanabarger’s 
Studio, 109 N. Main, Poplar Bluff, Mo. 9-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted"’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 











PHOTOGRAPHER, MAN OR 
portrait printer and finisher 
paid vacations, regular hours 
details to Campbell’s Studio, 


HEAD COLORIST for a large 
plant. Excellent opportunity for qualified party Retoucher 
opening also available. Fact, Inc., 1005 Olive St., St. Louis, 
Mo. 9-1c 


RETOUCHER-RECEPTIONIST, experienced female. State exper 
ience, former employment, age, salary desired. Position perma 
nent if work proves satisfactory. Please send small picture of 
self. P. O. Box 266, Sarasota, Fla. 1 


woman, thoroughly 
Permanent position, good salary, 

Established studio. Write ful 
Bismarck, N. D 9-3 


experienced 


midwestern portrait finishing 





RETOUCHING AND COLORING 


NEGATIVES RETOUCHED — Portraits, 
Work guaranteed. Prompt mail service. 
work. Paramount Retouching, 
Ohio. 





commercials. Corrections 
Special rates for school 
166 Wolper Ave., Cincinnati 20, 





COMMERCIAL AND PORTRAIT 


Courses for the studio owner or employee — camera room 
work, dark room technique, retouching, coloring, finishing 


CAPE COD SCHOOL, INC. 


44 Park Ave., Hyannis, Mass 
Write for Schedule and Information, 
William Gerdes, M. Photog., Dean 








TOO LATE TO CLASSIFY 


STUDIO FOR SALE — TRIPLE INCOME Setup — Studio, 
shop and finishing plant in Louisiana. Speedlight 
ground floor, city’s busiest street. Oldest studio 
in trade area of 387,000 and state’s ‘‘hub city’’ of 40,000; 
the city has a permanent Army Air Force Base. Gross 
$27,000.00 for 1953; could be doubled quickly by alert 
operator. Due to death of owner will sacrifice for $15,000.00. 
First $7,500.00 check clinches best buy in mid-south. Write 
L. K. Wilson, 225 College Blvd., San Antonio, Texas or phone 
University 6-0575. 9-1 





camera 
equipped, 
(30 years) 





FILM DRYING CABINETS 
Using chemical dehydrators for drying 
films without heat and for dehumid- 
ification of photographic 
rooms. 

THE H. P. KAUFMAN CO. 


13215 Roselawn Ave. Detroit 4 Mich. 


basement 
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as a service to our readers, 


ing from us. 


[-] WHERE AND HOW TO SELL YOUR PICTURES 
By Arvel W. Ahlers 

] PRINTING WITH VARIGAM 

By M. Richard Marx 

PHOTOGRAPHING YOUR FLOWERS 

By John P. & Mary Alice Roche 

35MM PHOTOGRAPHY 

By Jacob Deschin 

GRAPHIC GRAFLEX PHOTOGRAPHY, 

By Morgan & Lester 

ANNUAL PHOTOGRAPHIC 

MARKETPLACE — 1953 

THREE-DIMENSIONAL PHOTOGRAPHY 

By Herbert C. McKay 

THE PRINT, CONTACT PRINTING & 

ENLARGING, By Ansel Adams 

PAINTING WITH LIGHT 

By John Alton 

HANDBOOK OF BASIC MOTION PICTURE 

TECHNIQUES, By Emile E. Brodbeck 

BETTER COLOR MOVIES 

By Fred Bond 

PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

HOW TO PAINT WITH AIR 

By Frank J. Knaus 

PICTURE FRAMING 

By Edward Landon 

CEVELOPING 

By C. |. Jacobson 

PROFESSIONAL PHOTOGRAPHY FOR 

PROFIT, By Charles Abel 

SHORT CUTS TO PHOTO 

RETOUCHING, By Raymond Wardell 

THEORY AND TECHNIQUE OF 

PORTRAIT NEGATIVE RETOUCHING 

By J. P. Anderson 

PHOTO OJIL COLORING 

By Lucille Robertson Marshall 

LOOTENS ON PHOTOGRAPHIC 

ENLARGING AND PRINT QUALITY 

By J. Ghislain Lootens 

UNIVERSAL PHOTO ALMANAC 

AND MARKET GUIDE, 1954 

KODACHROME AND EKTACHROME 

FROM ALL ANGLES, By Fred Bond 

TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By George B. Wright 


es es ee 


& Gh. Geert Ge. & tise ag 


(In Ohio, add 3% for state sales tax.) 





10th Ed. 


We seldom carry books in stock and advertise these chiefly 
especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, 
will be a valued addition to a studio's reference library. 


they 


$1.95 


1.95 


3.75 


5.00 


6.00 


1.00 


575 


3.00 


6.75 
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®@ Developing 
@ Retouching 
®@ Printing 
® Coloring 


Negatives from 35mm to 8x10 expertly 
handled — Write for price list. 


510 South Clinton St. Syracuse 2, N. Y. 





COLOR ARTIST — Old accounts or new ones. Will now devote 
full time coloring. Lifelike work; prompt service. Send single 
picture for free sample. Ruth Alfred, What Cheer, lowa. 9-lc 


LIFELIKE 
student. 
results. 


former art 
please for better 
Akron 12, Ohio. 9-Ic 


COLORING by experienced colorist, 
Reasonable prices. Toned prints 
Alberta Lewis, 373 Wirth Ave., 


NESSEL RETOUCHING for quality. Corrections, especially on 
eyes. Paul A. Nessel, Box 602, Oak Park, Ill., a Chicago 
suburb. 9-2¢ 


EXPERT RETOUCHING, etching, 25 years experience. Year 
round air mail service. Max Beyerle, 1422 21st St., Vero 
Beach, Fla. 9-1 


RETOUCHING AND ETCHING for the professional who requires 
first-class work. Mail service. Send sample negative. Louis Torn, 
357 Grace Ave., Akron 20, Ohio. 9-1e 


AIRBRUSH ARTIST — Guaranteed work. Try me. Dorothy 
Kilmer, 31 Chestnut St., Gloversville, N. Y 9-1 
EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, Wl. 4-tf 
COLORING, PRINTING, Retouching. 
at lowest rates. Send for price list. Colonial Portrait Service, 
346 Gregory Ave., West Orange, N. J. 6-tf 
OIL COLORING for studios — 8x10, 75c; 
50c. Toned prints preferred. Many years 
sample. Lillian Wommer, Shakopee, Minn. 


CUSTOM RETOUCHING for 


Reliable portrait finishing 


5x7 and smaller, 
experience. Send 
6-4c 


professional photographers only. 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn. 1-12¢ 


PROFESSIONAL RETOUCHING and etching, highest quality 
work. Reasonab.e prices. Special delivery service. W. Brusoc, 
Box 58, Rochester 1, N. Y 8-3 


TOP NOTCH RETOUCHING: 70mm — 50c per head; 4x5 — 
85c; wedding groups — 25c per head; candids — 10c per 
head. Cash with order. Bolger, 586 Undercliff, Edgewater, 
o.. os 7-3c 


Stoliston 
PHOTO:-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 


























Organizations City Headquarters For Information 
Hotel Write 








Prof. Photog. Assn. Jan. 23-24 New Orleans Monteleone George W. Shorter, Sec., 
of Louisiana 1955 1490 Fairfield Ave., 
; Shreveport 





Prof. Photog. Assn. of - Tulsa Mayo Wm. H. Krouse, Sec., 
Oklahoma 311 E. Broadway, Fairview 





Photog. Assn. of . 20-2 Lansing Olds M. Lee Harding, Sec., 
Michigan Terminal Arcade, Muskegon 





Arkansas Prof. % 7 Little Rock Marion Coy L. 


Claxton, Sec., 
Photog. Assn. 


Batesville 





Ohio Prof. x f Columbus Deshler- James R. Israel, Sec., 
Photog. Assn. Hilton 9 High St., Mount Vernon 





Southwestern ar. 12-15 Fort Worth, Texas W. D. Smith, Sec. 
Photog. Assn. Texas 1307 W. El Paso St., 
Fort Worth, Texas 





Kansas Prof. Apr. 17-1 Hutchinson Baker Wendell H. Williams, Sec., 
Photog. Assn. 122 W. 8th Ave., Coffeyville 





Prof. Photog. 15-17 Des Moines Savery Robert A. Martin, Sec., 
of Iowa ak. 





Photog. Assn. y 17-19 Omaha Paxton Al. J. Werthman, Sec.. 
of Nebraska Hartington 











EXPERIENCED COLORIST wishes contact with studios wanting PORTRAIT 
quality work, prompt service. Prices submitted. Write Y-24 Colorado. 
care this journal. 9-2 


— COMMERCIAL. Ground floor studio, Denver, 
Same excellent location nearly ten years. Steadily 
growing; last year’s gross approximately $15,000.00. No deals 
: . ‘ or coupons; finest reputation. Equipment and stock over 
EXPERT RETOUCHING ¥s ie agg 9 ee $6,000.00. lil health forces sale. Interesting to experienced 
es BY pg ee sad vi so 7 euchns 9-2 couple or two good photographers. Write H-48 care this 
= 13, é. Bloomington, ahs journal. 9-1 
EXPERT RETOUCHING, etching. 20 years experience. Free 7 . 
sample. Emil Dauwalter, 105 N. New Haven Ave., Ventnor, SUCCESSFUL PORTRAIT studio. Friendly . western Washington 
N. J. 9-lc town. Grosses $15,000.00 or more. Sacrifice $5,000.00. Owner 


‘ Winona graduate buying larger studio. Clientele expects excel 
RETOUCHING — SMOOTH blended stroke for quality prints. lent work. Write D-51 care this journal. 9-1 


Average head, $1.00; lower rates in groups and children. - 
M. Perrlette, 75 N. 13th St., Cheektowaga 25, N. Y. 9-2c MODERN, GROWING A-1 studio. $14,000.00 yearly. Must 


. sacrifice, $3,000.00. Write V-33 care this journal. 9-lc 
NEGATIVE “CORRECTIONS and opaquing by experienced -—— 


retoucher. School work accepted. Prices upon request. Kenneth PORTRAIT — COMMERCIAL studio in Portland, Oregon, 
E. Gordon, 321 Church St., North Syracuse, N. Y. 9-3 established. Outstanding opportunity for 


well 
good photographer. 

——— = Owner has other interests. Write C-99 care this journal. 9-Ic 

PROFESSIONAL Ol coloring. Have worked with studios. — 

Satisfaction guaranteed. Dorothy Claes, 38 Sea St., Camden, STUDIO IN Midwest town of over 100,000. Strobe lights, 

Maine. 9-1c modern equipment. $18,000.00 gross last year. Good school 

contracts this fall. Other business interests necessitate selling 


STUDIOS FOR SALE Will sell at bargain for cash. Write H-49 care this journal. 9-1 
PORTRAIT STUDIO — Newly equipped one day photo finishing 
. ‘ (deep tank, APAC electronic printer, drum dryer). Excellent 
ULTRAMODERN FLORIDA ground floor studio located shopping location; low rent; lease guaranteed. Potential for two men 
center “% mile from Ft. Lauderdale beach. Well equipped. “ 5 » 

: o 2 4 fulltime. Owner has other interests. Write E. Cater, 418 
Air conditioned stainless steel darkroom. Excellent reputation. Catttesata Bivd... ‘Kew ‘Bicuntéle. Taine 9.1 
Refined clientele. Terrific potential. Outstanding opportunity. pcmcia = a, : i 
$7,500.00 terms or best cash offer. Must sell. Write P-91 : Opposite Court House. Same 
care this journal. 8-2 owner 35 years, ill health, must sell. Drawing population over 
PORTRAIT — GROUND floor. Midwest's best small town studio. 7°,000. Will, accept any reasonable offer. Rempes Studio, 
Grossed $35,000.00 1953. Owner retiring. Write W-49 care 3, . z 


sim mwepem | PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
i" " EVERYWHERE 

the particular ortist BS —— f 
SEND FOR CATALOG Manufactured only by 


Number 52 WaUaBe Michigan Photo Shutter Co. 


3605 So. Burdick St. - - - Kalamazoo 2, Mich. 











910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library. 
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519 Caxton Building 


MANUAL OF AIRBRUSH TECHNIQUE 

By J. Carroll Tobias $3.50 
ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland 7.50 
STROBE — THE LIVELY LIGHT, 2nd Ed. 
By Howard Luray 

COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 

COMPOSITION IN PICTURES 

By Ray Bethers 

16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
ADVANCED PHOTOGRAPHY 

By Andreas Feininger 

SUCCESSFUL PHOTOGRAPHY 

By Andreas Feininger 

WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 

CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 

By Fred Archer 

PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 

CHILDREN BEFORE MY CAMERA 

By Adolf Morath 

PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEL 

By William Mortensen 

FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 

By Shepard & Meyer 

CANDID WEDDING PHOTOGRAPHY 
By Henry Lefebvre 

COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
LIGHTING FOR PHOTOGRAPHY 

By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 

By Lewis L. Kellsey 

FILTER MANUAL 

By Carl Bakal 


4.00 


(In Ohio, add 3% for state sales tax.) 


Charles Abcl Incorporated 


Cleveland 15, Ohio 





MAKE YOUR PHOTOS SELL... . 


in POBLOCK! DISPLAY CASES 


for information write: 


POBLOCKI AND SONS 2159 s. K. K. Ave. 


Milwaukee, Wis. 


We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 


WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 














PHOTO STUDIO, Ohio city, portrrait-commercial work. Same 
owner 15 years, good sales volume, fine clientele, attractively 
furnished-equipped, good reputation Priced to sell. Apple 
Company, Brokers, Cleveland, Ohio. 9-1¢ 


PHOTOGRAPH STUDIO, portrait — commercial. 30 miles from 
Chicago in center of a 100,000 population. Gross $22,000.00; 
inventory $8,550.00; price $12,000.00. If you have the cash 
and the know-how, this business will make you financially 
independent in a few years of active duty. Write to Carl E. 
Person, 851 W. Margate Terrace, Chicago, III 9-1c 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his ad- 
vertisement for a position, if only with a postcard. The 
publishers will appreciate being advised when employees 
fail to accord this courtesy to employers. 











TOP FLIGHT portrait camera man desires change. At present 
photographer studio manager, with experience as production 
manager. Wedding formals a specialty. Write C-98 care this 
journal. 9-2 





MISCELLANEOUS 





FOR SALE —- 8x10 Ansco Studio Outfit, complete, gray, 
model, $325.00; 8x10 Century #7 Studio Outfit, complete, 
$215.00; 8x10 Ansco view camera, mahogany, and case, 
$125.00; 8x10 Century view #2, long leather bellows, for 
special clearance, $50.00; 4x5 Omega color head, new, in 
crate, $137.50; 8x10 Deardorff commercial view, $165.00; 
11x14 Deardorff Studio camera, 10’ stand, extra 8x10 and 
5x7 backs, $950.00; 8x10 Turner-Reich triple convertible, Betax 
shutter, $65.00; 8x10 wide field Ektar, Universal shutter, 
sample, $190.00; 8x10 Wollensak Voltar F/8, automatic shutter, 
$17.50; 10” Optar F/6.3 imported, $27.50; 14” Voigtlander 
Heliar F/4.5, $90.00; 19” B&L Tessar F/6.3, coated, $99.50; 
11x14 B&L Tessar F/6.3, $69.50; 12” Carl Zeiss Tessar F/4.5, 
black barrel, $75.00; 10%” Goerz Dagor, new, $160.00; 8x10 
Verito F/4. fine diffused focus, $55.00; 16%” Goerz Dagor, 
$175.00; 14” Goerz Dagor, new, $190.00; 12” Goerz Dagor, 
new, $175.00; 8x10 Elwood enlarger, 10” lens, $175.00; 5x7 
Elwood enlarger, large hood, 6” Cooke F/4.5, $69.50. We buy 
and exchange. Send for our latest bargain book. Established 
over thirty years. Mid-West Photo Supply Co., 27 E. Adams 
St., Chicago, Ill. 9-1 


WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 229 E. 6th STREET 
CINCINNATI 2, OHIO 
“The Photographer’s Finisher’’ 


latest 
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Professional Dealers Who Want Your Trade 








AKRON, OH!iO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street. 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street. 





ALBANY 7, N. Y.—Camera Exch Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadal 








MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 





Street. 


BALTIMORE 18, MD.—Eastman Kodak Stores, Inc., 2116-24 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 











BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wo- 
bash Avenue. tat . : as 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. arts , d 

CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th 
treet. 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 























INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 





LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 2021 
South Flower Street. 





MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 





NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. ad 
NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. eee ale 5 See 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, i, * One West 39th 
Street oe Fifth Avenue), New York 18, 

NEW YORK, N. Y. —George “Murphy, Inc. oe z es Oth Street. 

NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodok Stores, Inc., 1020 Chest- 
nut Street. 


PITTSBURGH 22, PA. —Eastman Kodak Stores, Inc., 606 Wood 
Street. — 




















PITTSBURGH 22, PA.—Liberty Sate Supply, 4 436 Wood | Street. 
ST. LOUIS 2, MO.—W. Schiller & & Co., Inc., 1101 Clark Ave. 


SAN ANTONIO, TEXAS—Southwest Photo Simeiliak, 403 Ave- 
nue E 








SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 


SEATTLE, "WASH. —Eastman Kodak Stores, Inc., 1319 Fourth 
Avenue. By he Pc ee 
SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. ea re eee 
TOLEDO, OHIO—George |. Kohne, Inc., 602 Summit Street. 














SEE THE OLD Reliable for real bargains. All goods sent on 15 
day trial. Money refunded if not satisfactory. 8%" Bausch & 
Lomb Plastigmat F/6.3 in barrel, $50.00; 10%” Steinheil 
Orthostigmat F/6, $70.00; 10%” Turner-Reich triple convertible 
F/6.8 in shutter, new, $125.00; 14” Heliar F/4.5 in barrel, 
$140.00; 16” Ilex portrait lens F/4 in shutter, with diffusion, 
$100.00; 10” Carl Zeiss Tessar F/4.5 in barrel, $100.00; 16%” 
Ross Xpres F/4.5 in barrel, $250.00; 18” Carl Zeiss Apo-Tessar 
F/9 in barrel, $250.00; 12” Ilex Paragon F/4.5 in barrel, new, 
$150.00; 15%” Cooke portrait anastigmat F/5.6 in shutter 
F/4.8, $125.00; 16%” Goerz Celor F/5.5 in barrel, $125.00; 
12” Turner-Reich convertible F/6.8 in shutter, new, $160.00; 
10” Carl Zeiss Planar F/4.5, $125.00; 16%” Bausch & Lomb 
convertible Series Vil, one element, $40.00; 14” Hugo Meyer 
Aristostigmat F/4 in barrel, $125.00; 10” Ilex Paragon F/4.5 
in barrel, new, $100.00; 8%” Turner-Reich triple convertible 
F/6.8 in shutter, $90.00; 12” Goerz Dagor F/6.8 in barrel, 
like new, $150.00; 16%” Goerz Berlin Hypar F/4.5 in barrel, 
$200.00; 8%" Steinheil Unifocal F/6 in barrel, $40.00; 20” 
Carl Zeiss Triplet F/4.8, $150.00; 10” Carl Zeiss Tessar F/4.5, 
coated, new, in barrel, $135.00. Hundreds more. State require- 
ments. Send for latest list of lenses. Fifty years without a 
displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 
Pe, ae 9-1 


PHOTOGRAPHERS’ BUSINESS Cards. Write for free samples. 
Artypographers, 1024 Hollywood Station, Hollywood 28, Calif 
9-3¢ 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. 6-6 





SALON OILS: Entirely hand brushed in 


finest heavy oils, executed 
in a free hand technique; 


PASTEL, me beautiful medium for chil 


and women 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame St. Glens Falls, New York 


AM A_ DUTCH portrait painter, for European nobility and 
society. Many royal courts, museums hang my portraits. Nine 
international prizes. Came recently to America and seek clientele 
among photographic trade. Portraits. on canvas (likeness from 
photo), $75.00; old master style, $100.00; painting over photo 
looks completely like genuine oil painting, 8x10, $10.00; 
11x14, $15.00; 16x20, $25.00. Outstanding art value. Likeness 
guaranteed. All work on approval. Sample for display. 50% 
discount till September 21. Delivery time 14 days. Frank de 
Bruin Valerius, 59 Spadina Road, Toronto, Canada 9-1¢ 


SHOOT COLOR — Make extra profits! We sell your work to 
demanding market at $100.00 to $400.00. Free information 
American Calendar Agency, 210 West 8th St., Kansas City, Mo 

9.1 


FOR SALE: One National Photocolor 5x7 one-shot direct separa 
tion camera with 12” F/9 Goerz Dagor lens in Ilex Acme No. 3 
Synchro shutter; two sets of holders and carrying case. $875.00 
Cleveland Plain Dealer, Photographic Dept., Cleveland, Ohio 
Main 1-4500, Ext. 216 9-1¢ 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


putt: OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 





TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won‘t last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send p ples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 





SCHOOL PHOTOGRAPHERS — We develop 35 or 70mm film 
and make wallet prints, glossy or matte, as low as 2c each. 
Other sizes to suit your needs. Guaranteed to please. Tri-Cities 
Photo Service, Box 425, Davenport, lowa. 9-3¢ 


WANTED: GRAPHIC view | or I1, 5x7 Ansco view or 4x5 EK 


Master view, used. Write description to Don Calamar, Box 1379, 
Santa Barbara, Calif. 9-1 
LOCAL PHOTOGRAPHERS — Why let transient school photo- 


graphers take your business? Let us process your packages. 


Camera equipment available. Write for information and 
samples. A & N Photo Service, 733 ‘'8’’ St. S. E., Wash- 
ington, D. C. 7-3 
PROFESSIONAL EKTACHROME processing, 24-hour service, 


professional Printon prints, 
nated frames, color postcards, professional stereo duplicates. 
Write for prices. Coloren Laboratories, 1556 Piedmont, 
Atlanta, Ga. 7-tf 


COMPLETE PROCESSING for 
counts only. Write for price list. Euclid Photo Laboratory, 
20471 Euclid Ave., Cleveland 17, Oh io. 6- 3 


SCHOOL FHOTOGRAPHERS! Let us “make your Wallet "Photos 
this school year. In quantities as low as $2.85 per 100 
you cannot possibly make them as cheaply yourself. We 
work from your negatives and handle them with ‘‘kid gloves’’ 
Good clean prints with good flesh tones. Write today for 
samples and price list. Kehres Studio, 2180A Lee Rd., Cleve- 
land 18, Ohio. 8-tf 


dye transfer prints, Coloren illumi- 


"professional and industrial ac- 





DRAW DRAPE BACKGROUND 


7—different settings in—ONE 
Improves your studio . . . 50% 
Two-in-One Reversible Screens 
Black & Gray 6’wx8'h . . $18 
Screen and Two Stands . . $34 


(wall style to 150” wide) 
Send floor plan sizes for 
Estimate, Samples and Folder. 
CAMDEN ARTCRAFT CO. 











180 N. Wacker Dr. Chicago 6 








PROFESSIONAL QUALITY 
PERSONAL SERVICE 


DYE-TRANSFER 
COLOR PRINTS 


ANY MAKE FILM 
Write for prices or send film 


Kobe bitline 
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Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 


PROCESS 16/35/70mm FILMS quickly, 
matic develops and dries quickly. 
doing reversal, negative/positive, 

and industry. Many models, 
Supply, 602 W. 52nd St., 


automatically. 

Processing is profitable 
microfilm for TV stations 
reasonably priced. SOS Cinema 
New York 19, N. Y. Dept. we. 8-3c 


Bridga- 


NEW YORK RETOUCHERS . It's worth your time to drop 
by 780 Madison Ave. and see a demonstration on the Adams 
retouching machine — the machine that can add 100% to 
the work capacity of any retoucher. Or call TRafalgar 9-3270 
for an appointment, or a demonstration. All Adams retouching 
products also available for demonstration or purchase at 780 


Madison Ave., New York, N. Y. 8-2 
SPEEDLIGHTS! — Before you buy, let us show you how to 
save up to 50%! Studio, portable, industrial models. Benedict 
Sales, Bath, Pa. 9-1c 
PROFITS IN QUANTITY prints — if you don't work manent 


to death! We’ll make the prints — you make the profit. 8x10s 
cs low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quality 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


YOUR STUDIO needs the best baby poser available — don’t 
meet competition — make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in 
finished portrait. Babies appear to be sitting unassisted. Save 
time and increase your sales. Write today for literature. 
Safeway Poser Company, 1808 Ave. Q, Lubbock, Texas. 5-tf 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5< 
each. Postcards — mounted blow-ups, etc. Our reproductions 





guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the — — you get the money. 
Send today for free ples and plete price list. Satisfied 


customers from coast to coast since , 1936. Mulson Studio, P. = 
Box 1941, Bridgeport, Conn. 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf. 


Are your prints STATIC - STREAKED? 


Get EDWAL's 


ANTI-STATIC FILM GLASS 
and CHROME CLEANER 


For cleaning film, slides, negative holders, lenses, 
reflectors and other chromium-plated metal 


NON-ABRASIVE! 


EDWAL Scientific Products Corp. 


420 W. 111th St. 





flash 
objects. 


Chicago, Illinois 











1 rind ia 


























CAMO Program Opens 
$67,000,000 Market For 
Portrait Photographer 


1 out of 5 in your community 
is in grade or high school, a 
vast picture market—now 
made profitable by the Camo 
Program. 

And the Camo Program not 
only supplements your por- 
trait business, but in addition 
brings you in contact with stu- 
dents, parents,teachers—more 
portrait prospects than ever! 


Write today for 
FREE! complete, illustrated 
®@ booklet on Camo 


Program. Dept. 9BP. No obligation. 








}NOW make extra 


profits while building 
your portrait business! 


. 









CAMO’S New, Money-Making 
School Picture Program Brings 
More Profits with Less Work 
Than Any Other Studio Operation! 


HERE, AT LAST, is an easy way to make extra 
studio profits. And you acquaint hundreds 
of new prospects with your many photo- 
graphic services while doing it! 

SIMPLY “CAMOGRAPH” the schools in your vicin- 
ity. The Camo Program now makes... 
UNDERGRADUATE SCHOOL BUSINESS PROFITABLE for 
the professional photographer. Here’s why... 
UP TO 200 EXPOSURES PER HOUR can be made 
with Camo’s complete, compact, portable unit. 
And you have... 

NO COSTLY DARKROOM WORK OR OVERHEAD. 
Simply send negative to Camo where... 
GUARANTEED QUALITY PICTURES are developed 
and promptly returned in individual self-se]]- 
ing packets. Then you... 

CASH IN! Most schools distribute pictures and 
collect the money for you. So... 

WRITE, WIRE OR PHONE CAMO TODAY. Ask for 
complete information on how you can make 
immediate profits with Camographs while 
building your future portrait business. 
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The New 
“EMPRESS” 





The lowest priced album with reversible pages 


8x10... as low as $6.80 - 


(less prof. discount) 





Wafer thin . . with the exclusive, strong Holson and easy to assemble without gluing or pasting. You 
Multi-Web hinge that makes the pages lie completely can choose from 3 attractive Holson contour padded 
flat and yet retain the advantages of screw post covers — Levant grain Leatherette, du Pont Moire 
construction. You would expect an exciting new album Fabricoid, and the new Aniline finished Shellhyde 
like this one to cost dollars more. (below). Be first with this distinctive new album. 


The inserts are completely acetate covered, reversible Order today. 





New Beautiful, Aniline Finished Shellhyde — A Holson Exclusive 


Imagine! The richness and eye appeal of genuine leather . « GF On 
astonishingly low price. Feel the fine texture. See the lustrous finish. 
We defy you to distinguish Shellhyde from the most expensive top 





8. me grain leather. Shellhyde is actually made from leather by a new 
ic : scientific process. Completely washable. Richly gold tooled. Contour 
1) Dur Beading i padded. Hand finished Moire fabric lining. Shellhyde covers in 8x10 


size only are available for the new “Empress” (above) and the ‘Waldorf’. 
Colors: Antique White, Ginger and Wine. 


Write for your copy of the new Holson catalog! 


HOLSON BINDERS, Inc. 


762 Wythe Ave., Brooklyn 11, N. Y. 


Holson Products are distributed 
in Canada by — Anglophoto Ltd., 167 Saint Paul St. W., Montreal, P. Q 
in Hawaii by — Movie Supply of Hawaii Ltd., 1354 Kapiolani Blvd., Honolulu 10, Hawai 
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Portrait or Powerhouse 


In portraiture you want full model- 
ing in both highlight and shadow. You 
want enough in your negative so that 
costly retouching time is reduced to a 
minimum. 


In commercial work you want 
unblocked highlights and transparent 
shadows. You want speed to freeze 
motion or to permit you to stop down 
for maximum depth of field. 


In all your camera work you want minimum grain for the greatest 
possible sharpness at any enlargement. You want a long tonal range and 
balanced color sensitivity. With Kodak Royal Pan Sheet Film you get all these 
qualities. It has an entirely new type of emulsion that combines the best 
qualities of many films... high speed (A.S.A. 200 daylight, 160 incandescent), 
fine grain, long tonal range, and balanced color sensitivity. 


Kodak Royal Pan Sheet Film 


Place a trial order with your Kodak dealer now. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 








Here’s where you do your best work 


It’s what you do under the focusing cloth 
that distinguishes your work. 

But how you do it—how easily, how con- 
veniently—depends on the camera that 
shares the focusing cloth with you. 

The Kodak Master Camera, 8 x 10, is de- 


NY 


The floating, tilting 
back is hinged for 
compactness. 


Rising-falling, _ tilt- 
ing adjustments 
made bytwo knobs 


Fine focusing con- 
trolled by knob at 
the rear. 


signed to give you more convenient, more 
complete adjustability—from your usual op- 
erating position. It’s fine as a studio camera 
—yet it’s so light and rugged, folds so com- 
pactly, that you can enjoy those same advan- 
tages in the field. 


Bellows extends 
from two to twenty- 
eight inches. 


The swinging front 
can be locked in 
any position. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Ask your Kodak dealer for a demonstration of the versatile 
Kodak Master Camera, 8 x 10. Price, $310. 


TRADE-MARK 


Price is subject to change without notice. 





